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2006-2007 Marreting

Paracise rfllT Camoaiqn: .
: ' J Television
rlign Impact Targeting
Magazine
Online
E-Blasts
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2006—2007 Market]mJ
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a)Television Planners/Group
0)E-Blasts a)Sales Bliiz
c)Onllne sirtes H)E-Blasts
d)Newspaper ¢c)Direct Mall
e)Dlrect mall o) Sports

I) r’fO”'O C 0“-» Marketing
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2006-2007 MarreLlng

~Consolldate: Gezograpnlic/Timing
—-rl1T Campalgn ol 3 day splx

—Run Tor 2 week
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06-2007 Marketing

-Saturate: Reacr and Trequerncy
-reacn 100% of the prospects In
targetaed marretrs
-Reacn ‘tnhe prospects via multl media
—-Reach prospects a minimum ofF
3 =10 ‘times
o5 —=10x
\ 1 -/
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2006-2007 Marreting

Generate: Inqulry and Doorings

(

H)JFJVH inqulry directly 'to notels

(

0)Drive Inqulry 'to onones
c)Drilve Inqulry 'to wepslt
- BOOINgs:

re

(

a)Drive ousiness directly 'to
notellers/partners
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£l Mar‘e“]ng‘

now Acvertising: 3-ca



G

January 16, 2007
Plan Review for 2007 - V
9 of 40

2006-2007 Marreting

uer] lla Marreting:

olllzer County Online
«NapJeDNst_com
-ColllerCountyWeztner.com

~Rreacnes out of marret
0rospects
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2006-2007 Marreflng

Guerllla Marr ez ng:
>\ E _)/Jn
Four coJor, Tull page wraps or
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2006-2007 Marreting

Guerillla Marketlineg:
Partner oromotlons:

1
-Mecd Ja: newspapers, onsumer

o\ = e ~ T~ - . el s ~
oubs, television, radjo, frade
3 ]
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2006-2007 Marreflng

sTest SW c r
sMad1az: TV, onllne, E-plast
Collateral: Spanlsn speauding
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PARADISE COASTY™

Promotional Opportunitles
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Promotioneal
Opoportunlties

SWinter Campalgn — Nortnern marrets
-Gzograpnic: New Yory¥, Chlcago, MV and Ne
~Tilming: Campzalgn colncldes with

Tirst cold snap

~Media:
-OnlineWeather.com, nawspaper .coms
~e-plast

ez timatad Budget: $100,000
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Promotloneal
Opportunit

l1gh Season Campalgrn
-Gzograopnlic: New Yory, Chlcago
~Timing: Flrst and second week of January
~Madila:
-Television 5 1
-0Online |
-e-plast
rect Ma]J




VIESSE0E StralenIes



January 16, 2007
Plan Review for 2007 - V
17 of 40

2007 Message Dlrectlon

One of the most succeassiul campaigns
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2007 Messacge Dlrectlion
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2007 Messacge Directlon

Need to re-fresnen praseniation
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2007 Vessage Drrection

(1>

®.




200y lessager Drrect-ron



200y lessager Drrect-ron



200y lessager Drrect-ron



January 16, 2007
Plan Review for 2007 - V
39 of 40

CEl1orn

2007 Messsacge Dir

(D

©







	2006-2007Marketing Plan 
	Message Strategies

