
DIRECTOR’S REPORT- Jack Wert- July-September 2015 

ADVOCACY ACTIVITIES 

Meetings with Comm. Taylor on TDC and BCC agendas 

DMAI Advocacy Committee Meetings 

Naples Chamber – Opportunity Naples Facilitation Committee meeting 

TOURISM INDUSTRY ACTIVITIES 

Meetings with Naples Chamber and Museum staff on new location for Downtown Visitor Center 

FADMO Nominating Committee  

Visit Florida International Marketing Committee meetings 

Meeting with Miles Media on 2016 Visitor Guide 

DMAI Accreditation Board Conference Calls 

Compiled Strategic Marketing Plan and Budget for FY 16 

New Collier County Employee Briefing 

FGCU Resort & Hospitality Advisory Board Meeting 

Tourism Star Awards Luncheon- Naples Beach Hotel 

Leadership Marco Class of 2015 Tourism Presentation 

Marco Island Marriott Progress Report on Reconstruction Project 

Rookery Bay Estuary Day Presentation 

TRADE SHOWS/TOURISM INDUSTRY CONFERENCES 

Florida’s Governor’s Conference on Tourism- Tampa  

Advocacy Management Conference- Houston TX 

PUBLIC RELATIONS 

Naples Daily News and Fort Myers News Press interviews on July statistics 

Bob Harden Radio Interview on July statistics 
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GROUP SALES - Debi DeBenedetto - July 17, 2015 – September 18, 2015 

Industry Relations – Sales 

• Attended Florida Governors Conference on Tourism 
• Attended 2015 Annual Marketing Summit CVB event July 1. 
• Attended Annual Tourism Star Awards program Sept. 16 
• SITE membership volunteer judge for Crystal Awards 
• Hosted Successful Meetings webinar 8/5 “Rock Your Incentive Event” 

personal intro to attending planners as 3 minute destination commercial 
• Hosted Collinson Media Group/planner webinar 7/23 “ Tips for Boosting 

Meeting attendance” personal intro to attending planners as 3 minute 
destination commercial 

• Meeting Focus Lead Generation program completed – followed 17 leads 
with emails, phone calls, postcard mailing – booked one group, one site 

• Approved new photography for meetings and new meetings video and ad 
concept – Its really good!  Hopefully award winning – Kudos to Paradise 
Agency  

• Sales Staff Evaluations completed 
• 2016 Tracking sheets created for RFP enhancements, sponsorships, sites and 

Fams 
• Attend monthly partner sales lunch 

New Product Development 

• Various meetings with publications to get ideas for advertising group market 
in several publications on line and print 

• 2016 Sales plan complete and approved 
• CVB services post card mailed to post show meeting planners as follow up 

to all events attended – also mailed to webinar attendees 
• Monthly newsletters complete and fulfilled  
• Continual proofing of Ad agency collateral and ads, newsletters and etc. 

includes advertorial 
• Prepare for upcoming shows Smart Meetings, Meeting Focus and Incentive 

Travel Exchange at Sea 
• Golf Fam Save the date out and applications being considered for Nov. 20-

22 LPGA Golf Fam 
• Assisted team in meetings with new Visitor Guide review and ideas 
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Trade shows attended 

• Successful Meetings University (SMU) Trade show attended Aug.      10-
12 with productive leads, appointments and RFP’s 

• Michelle Pirre, sales assistant attended her first trade show for XSITE
Atlantic City meeting with NE area planners in an   appointment and 
networking show 

• Connect Trade show for Specialty and Association markets attended by
CVB and two partners Naples Grande and Bayfront Inn with 65 set 6
minutes appointments attended in two days

• MEET National HSMAI DC show attended
• All Trade show follow up complete includes post card mailer and email

follow up – planners added to newsletter
Fams/Site Visits 

• Pre-planning & Conference call for Golf Meeting Planner Fam confirmed  to
host and have hospitality suites at the LPGA– still planning and looks to be a
promising event with good local hotel support – Nov. 20-23

• Collaborate Fam – post show Fam hosted successfully 13 planners 2 ½ day
destination Fam June 13-16

• Three site visits upcoming planned or escorted pending June/July/August
• Assisted several Meeting planners with information, IDSS data base updates

Requests for Proposal (RFP’s) and Booked Business 
• MPI SEC November Board of Directors presented and supported for bid
• SITE TX bid to host 2016 was lost; hotels declined to bid
• Ultra Luxury show bid to host 2016 lost; hotels declined to bid
• GTMC Event through UK rep was submitted to Marriott Marco Island Beach

Resort and accepted to host 2016 event – Debi to be local lead assist and
support

• Several bookings were reported by offsite venue space from NTT&EP,
NGALA and Naples Princess with 12 leads booked and $194,406.88 in 
business that we could track was booked. 

• I am proud to report a record setting third quarter summer for receipt of
RFP’s and booked business

• Current report dates – July 17, 2015 – September 18, 2015
• We sent out 57 RFP’s – potential of over 21$ million EOC with 37,710 room

nights 
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• Booking totals for report dates, 21 groups booked for 8,477 booked  Room 
nights 

• Economic impact estimate for bookings this report date $5,129,689.68 
• Open  87 RFP’s pending with over $34.5 million in potential economic impact 
• Six sites were assisted – Burke, Thompson, Bello, Van Wagner, Duff, SISO 
 
Sponsorships & RFP Enhancements 
• We had 9 enhancement requests granted for RFP submittals this period. Three 

RFP with enhancements we reported booked by our partners.  Two Lost.  We 
had three sponsorship requests supported. 
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LEISURE & STATE ASSOCIATION SALES- Claudia Cianfero-July 15 – Sept. 18,  

Industry Relations – Sales – Memberships 

• Attended monthly partner sales lunch. 
• Attended FSAE Annual Conference – July 15 – 17, 2015. 
• Attended the American Bar Association Conference – July 30 – August 3, 

2015. 
• Attended ESTO – August 22 – 26, 2015. 
• FSAE CEO Retreat took place at the Naples Grande – August 28 – 30, 2015.  

Sponsored Welcome Receptions, Jack Wert greeted CEO’s and welcomed to 
Paradise Coast. 

• Attended FADMO – September 9 – 11, 2015. 
• Visited Alan Maltz gallery while attending FADMO. 

New Product Development   

• Tourism Awards Star Lunch preparations and Leisure Sales Star awarded. 
• Registered for FADMO. 
• Registered and finalized plans for MLT University – September 25 – 28, 

2015. 
• Ongoing proofing of Ad agency materials for consumer escapes newsletter, 

ads, etc. 
Sales Missions/trade shows 

• Sponsorship of FSAE Education Day & Trade Show beverage station set for 
October 14, 2015.  

• Tallahassee Client Reception scheduled for October 15, 2015.  Co-
sponsored by South Florida and SW Florida CVB’s. 

• SunCountry training and reception.  Scheduled for November 18, 2015.  Co-
hosted 

Familiarization Trips 

• We hosted Tenzing mini-FAM – Formerly Kuoni (Dutch group) Sept 8 – 10, 
2015. 

• Visit USA Austria FAM – September 10 – 12, 2015. 
• Treasure Coast FAM (domestic travel agents) September 12 – 13, 2015. 
• Avianca Brazil FAM – September 13 – 16, 2015 
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• Working on itinerary for Raidho Brazil mini-fam November 30 – December 

2, 2015. 
• Working on itinerary for Marco Island Marriott German Tour Operator 

Product Manager FAM for December 2 – 4, 2015. 
• Working on itinerary for Willy Scharnow (German Travel Agent FAM) 

December 8 – 11, 2015. 
Established Contacts/Leads  

• 6 RFP’s received and sent to partners. 
• Follow up to 2000+ ABA attendees with meeting info.  Received one lead at 

the show. 
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PUBLIC RELATIONS & COMMUNICATIONS -  JoNell Modys, Erin Smith 

May-June 2015 
September 28, 2015 TDC Meeting 

PR TOP ACTIVITIES 
Four press releases distributed by in-house CVB PR 
Six background releases updated, used for conference PR 
Two press releases approved for LHA agency distribution 
Tourism Awards pre- and post-PR 
50 media submission requests handled in-house 
35 photos distributions via Cleanpix system 
Six individual or small group FAMs hosted 
One international group FAM hosted - group from Visit Austria 
Five group PR FAMs in planning stages 
Emergency website module activation and numerous updated postings for Tropical Storm Erika  
Contract negotiations and agenda item prep for new online, print, broadcast and social media monitoring system for 
PR evaluation and reporting 
Branded content video project planning, vendor estimates, pre-production 
115 website content updates including listings, events, deals, articles – JoNell 
Social Media posting, conversations with followers - Buzzy 
Write and submit Collier Tourism columns to The News-Press every 2 weeks - JoNell 
Daily regional media monitoring and sharing of news to staff and strategic partners - Erin 
Compilation of local and national top publicity for CVB and Destination News - Erin 
Submission of media monitoring services vendors for purchasing approval – Erin 
Updates to Naples Tourism and Getting Around pages on TripAdvisor - JoNell 
PR/Comm. Team attended FL Governor’s Conference on Tourism - All 
Attend and exhibit at annual Florida Outdoor Writers Association conference - JoNell 
Attend annual Florida Destination Marketing Organization conference - JoNell 
Attend VISIT FLORIDA Taste of Emeril Event with Association of Food Journalists – JoNell 
Planning for 5 upcoming group PR FAMS  

TOP PUBLICITY 
See spreadsheet attached. 

SOCIAL MEDIA 
See Social Media report attached 

DIGITAL REPORT 
See separate report 
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DIGITAL ACTIVITIES – Buzzy Ford-July-September, 2015 
 

Updated/launched Paradise Coast Tourism Awards website page 
Built EventBrite Tourism Awards Registration Page 
Constructed new Youtube Account 
Updated Tax Collection Chart 
Worked with Miles to separate Spas & Salons and Health & Fitness into separate listing categories 
Assisted Seminole Casino Hotel with Jackrabbit Listing 
Updated Website Emergency Module Instructions for Crisis Communications Plan 
Constructed LPGA Website Contest / Promotion 
Trained Paradise Video on the basics of Facebook Video 
Oversee the installation of Paradise Video Phoxbox 
Created Facebook campaign for promoting the “USA TODAY 10 Best Readers' Choice contest” Where Naples was 
Nominated for Best Al Fresco Dining Neighborhood  
Updated Air Service Website Page 
Updated Website Blog 
Coordinated construction of Paradise Coast interactive map application 
Completed Conference Room Video Project 
Began process of converting Google Analytics to latest version 
Began building new Paradise Coast Film Commission website 
Created Facebook campaign for promoting Naples as the “Best Destination for Luxury Travelers”   
Updated “Fall for Fun” Website Page 
Update Paradise Coast Gift Basket Contest Rules 
Updated Arena Facebook Permissions 
Posted various Press Releases 
Updated over 40 Partner Listings 
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FILM OFFICE – Maggie McCarty 

PRODUCTIONS 

  HGTV-TV ser ies  
F o r  t h e  s e r i e s ,  “ I s l a n d  L i f e ’  c r e w  s h o t  f o r  1 2  d a y s  o n  M a r c o  I s l a n d  
i n c l u d i n g  T i g e r t a i l  B ea c h  a n d  t h e  I s l e s  o f  Ca p r i ’ s  P a d d l e c r a f t  P a r k .  H G TV  
i s  d i s t r i b u t e d  t o  mo r e  t h a n  96  m i l l i o n  U .S .  h o u s eh o l d s  a n d  H GT V. c o m  
d r a w s  a n  a v e r a g e  o f  4  m i l l i o n  u n i qu e  v i s i t o r s  p e r  mo n t h  

  Nationa l  Geographic  –  TV ser ies  
P r o d u c e r s  s h o t  a t  Ba r e f o o t  B ea ch  f o r  a  s e r i e s  t h a t  f o c u s e d  o n  “ n a t u r a l  
t r a v e l ”   

  Brand  USA-video 
 

 

 

 

A s s i s t e d  w i t h  t h e  p r o d u c t i o n  o f  a  B r a n d  US A  v i d e o  p r o j e c t  h i gh l i gh t i n g  
s o m e  o f  t h e  a r e a ’ s  t o p  a c t i v i t i e s  a n d  a t t r a c t i o n s  f o r  t h e  B r a z i l i a n  ma r k e t   

  Friends  o f  Koreshan  S ta te  Park  –  documentary  
R e g i o n a l  f i l m ma k e r  s h o t  a t  t h e  Co l l i e r  Co u n t y  M u s eu m  f o r  a  p r o j e c t  

d e t a i l i n g  o n e  o f  F l o r i d a ’ s  mo s t  u n u s u a l  p i o n e e r  mo v e m en t s   

  USF S tudent  F i lm  
S t u d e n t s  w e r e  s h o o t i n g  a  p r o j e c t  u t i l i z i n g  a  l o c a t i o n  i n  t h e  F a k a h a t ch e e  
S t a t e  P r e s e r v e  

  Kl in ik  TV/Aus tra l i a -  TV ser ies  
A  f i s h i n g  a d v e n t u r e  s h o w  l o o k i n g  t o  f i n d  t h e  b e s t  a n g l e r .  T h i s  s e g m en t  w i l l  

f e a t u r e  t h e  E v e r g l a d e s  N a t i o n a l  P a r k  a n d  w i l l  a i r  i n  Au s t r a l i a  &  o n  B B C2  

 

 

Spokeswoman Renata Araujo and 
videographer Anton Fresca take a break 

on set at the Edgewater Beach Hotel 
beachfront while working on the Brand 

USA project 
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WORKING LEADS 

  Pel i can  Bay  Community-v ideo  
S e v e r a l  a g e n c i e s  h a v e  b e e n  b i d d i n g  o n  t h e  j o b  f o r  v i d e o  p r o d u c t i o n  r e q u e s t i n g  
l o c a t i o n  a n d  p e r m i t  i n f o r ma t i o n  

  “Bat t le  o f  the  Great  Chri s tmas  L ight  F ight ”  –  ABC TV ser ies  
P r o d u c e r  wa s  i n t e r e s t e d  i n  s e v e r a l  l o c a l  n e i gh b o rh o o d s  t h a t  g o  “ a l l  o u t ”  i n  t h e  
h o l i d a y  s p i r i t  w i t h  t r im m i n g s  a n d  d e c o r a t i o n s .  

  Working  T i t le   –  rea l i ty  ser ies  
W e l l - k n o w n  L .A .  p r o d u c t i o n  c o mp a n y  h a s  a  s e t  a i r  d a t e  f o r  t h e i r  p r o j e c t  wh i ch  
w o u l d  n e ed  a  t r a d e - o u t  i n  a  l a r g e  n u mb e r  o f  r o o m s  d u r i n g  J a n . -M a r ch .  S e v e r a l  
h o t e l  p r o p e r t i e s  h a v e  b e e n  a p p r o a c h ed  b u t  t h e  t i m i n g  (w h i ch  i s  i n f l e x i b l e )  
m a k e s  i t  v e r y  d o u b t f u l  t h i s  p r o j e c t  w i l l  e n d  u p  h e r e  i n  2 01 6 .  

  495  Product ions  –  TV rea l i ty  ser i es  
P r o d u c e r s  s c o u t e d  o u r  a r e a  a s  a  p o t en t i a l  l o c a t i o n  f o r  a  6 - w e e k  r e a l i t y  s e r i e s  
f o r  CM T.  P r o d u c e r  h a s  s a i d  t h e y  a r e  a wa i t i n g  a  “ g r e en  l i gh t ”  f r o m  t h e  n e t wo r k  
i f  t h e  s h o w  w i l l  g o  f o rw a rd  i n  t h e  n ea r  f u t u r e .  

   “Dream Beyond  the  Sun”-  on- l ine  game show  
P r o d u c t i o n  r e q u e s t e d  p e r m i t  a p p l i c a t i o n s  f o r  b o t h  C i t y  o f  Na p l e s  a n d  C o l l i e r  
C o u n t y  

  The Weather  Channel  –  TV show 
“ F a t  Gu y s  i n  t h e  Wo o d s ”  i s  i n t e r e s t e d  i n  s e v e r a l  Co l l i e r  l o c a t i o n s  f o r  a  f u t u r e  
e p i s o d e  

  Alaska  TV-  TV ser ies  for  U.K. 
“ F i s h i n g  I mp o s s i b l e ”  s e r i e s  i s  p l a n n in g  t o  s h o o t  i n  20 15  

  Twent ie th  Century  Fox  -  fea ture 
D u e  t o  p r i n c i p l e  a c t o r ’ s  r e c e n t  i n j u r y  t h i s  f e a t u r e  h a s  b e en  p u t  o n  a n  
i n d e f i n i t e  h o l d  b y  t h e  s t u d i o .  

  Once Upon  a  Dream Product ions  –  ind ie  f i lm  
P r o j e c t  i s  s t i l l  i n  d e v e l o p m e n t  a n d  f i n a n c i n g  p h a s e  
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  SON –  ind ie  f i lm 
N o  n ew  d e v e l o p m en t s  a s i d e  f r o m  s e e k i n g  r e c o mm e n d a t i o n s  f r o m  s t u d i o s  t h a t  
w o u l d  b e  i n t e r e s t e d  i n  b r i n g i n g  p r o j e c t s  t o  t h e  f a c i l i t y  

  25  –  work ing  t i t l e  ind ie  f i lm 
N o  n ew  s t a r t  d a t e  s e t  

  ALL CURRENT PRODUCTION 
 

OPERATIONS 

  Fi lm ass i s tan t  was  h i red  f rom CC Job Bank/tra in ing  ha s  s ta r ted   
  I s sued f i lm permi ts     
  Loca t ion  l ibra ry  up load  
  Lead/ inqui ry  response 
  Month ly  Revenue  Tracking  
  Cl ient  Management  and  fo l low-up 
  -Opened  a  product ion  f i l e  for  each  inqui ry  
  Prov ided  content  to  soc i a l  media  

 

MEETINGS 

  Fi lm F lor ida  Market ing  Commit tee 
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EVENTS/TRADESHOWS 

  Fi lm F lor ida  wi l l  be  exhib i t ing  a t  the  Toronto 
International  Fi lm  Festival  and  promoting  f i lmmakers  
tha t  have  shot  in  the  s ta te  th i s  pas t  year  and  thei r  FL  f i lms .  
We are  a l so  hos t ing  a  recept ion  in  par tnersh ip  with  Miami  
CVB as  an  overa l l  p romot ion  o f  the s t a te  a s  a  f i lming  
des t ina t ion .   
 

  The Toronto  In terna t iona l  F i lm Fest iva l  has  become the 
l aunching  pad  for  the  bes t  o f  in terna t iona l ,  Ho l lywood  and  
Canad ian  c inema,  and  i s  recognized  as  the  mos t  importan t  
f i lm fes t iva l  a f ter  Cannes .   

 

MEDIA 

  Naple s  Da i l y  New s  a r t i c le  on  the  F lor ida  f i lm exhibi t  a t  the  
Southwest  F lor ida  Museum o f  Hi s tory  [ a r t i c le  fo l lows ]  

  Working  wi th  S i lverspot  C inema  on  the  next  Parad i se  Coast  
F i lm Ser ies  launch,  fea tur ing  a  g roup  o f  loca l  f i lmmakers  and  
the i r  innova t ive  “work  in  progres s . ”  
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SPORTS MARKETING – Parker Medley- July Activity  

Development 

• Attended Tourism Department Marketing Summit  
• Met with Marco’s Pizza regarding future sponsorships 
• Hosted Ignition NFL Training including NFL All-Pro Luke Kuechly 
• Hosted a meeting with potential fall intern Mark Doeherty 
• Attended Lee County Sports Development Monthly Meeting 
• Hosted Marlon and Kila Bussey of Sugar Bert Boxing Promotions on a site visit for potential 

boxing event 
• Met with Don Rupprecht, President of Naples Velo to discuss potential USA Cycling 

National Championship Bid 
• Met with Cari Hansen of the YMCA regarding the upcoming Gus Macker 3 vs 3 basketball 

tournament on September 19-20 
• Attended monthly Sports Council of Collier County meeting 
• Attended Monthly meeting between the Sports Marketing Department and the Parks and 

recreation department 
• Attended FBU Top Gun All-Star Combine in Columbus, Ohio 
• Submitted a bid for ISSA Senior Softball Regional Event 
• Submitted a bid for Laxpalooza Lacrosse Regional Event 
• Submitted a bid for US Lacrosse Southeast Regional Championship  
• Submitted a bid for FHSAA Boys Volleyball State Championship 
• Submitted a bid to host Sugar Bert Boxing Promotions Regional Event 
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Hosted Events - July 

Event Date Attendees   Room Nights Est Direct 
Spending 

Perfect Game – 
The Series 
Baseball 
Tournament 

7/8/2015 315 630 $189,000.00 

 

Little Mo Regional 
Tennis Tournament 

 

7/22/2015 

 

 

 

 

165 

 

 

 

 

 

200 

 

 

$82,500.00 

 

 

 

 

     

     

  480 830 $271,500.00 

     

August Activity Report- Parker Medley 

Development 

• Attended Avanti housing updates meeting 
• Attended Lee County Sports Development Monthly Meeting 
• Met with Greg Finn from Fleischmann Park to discuss upcoming football events (NYFA 

& FBU) 
• Met with Sydney Holnagel from Team Travel Source to discuss upcoming STX Paradise 

Shootout Housing  
• Hosted a conference call between the Florida Fire Juniors (Soccer Club) and Elite 

Tournaments (soccer promoters) on how the two can work together to bring more events 
to the county 
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• Met with Ken Andiorio (BCHS Athletic Director) to discuss FHSAA Lacrosse state 
championship and other future opportunities 

• Met with Kimberly King and Taylor Hodge from Ave Maria University to discuss 
partnering together to host the NAIA Men’s Soccer National Championships 

• Held a conference call with Kimberly, Taylor and representatives from NAIA about the 
Men’s Soccer National Championships 

• Met with Ernie Moudino (Naples High Athletic Director) to discuss the upcoming FBU 
championships 

• Met with Pete Seitz to discuss sponsorship for the Naples Holiday Hoopfest 
• Hosted Pete Hangen, Ann Richardson-Stevens, Erica Owens, and Buddy Wheeler from 

Drishti Fest (Yoga festival) on a site visit of the area. 
• Hosted a monthly meeting between the Tourism Department and the Parks and 

Recreation Department 
• Called Scott Spencer to discuss the upcoming Naples Cup 
• Met with John Robinson from the Southwest Florida Adrenaline to discuss a potential 

collegiate soccer showcase 
• Met with the Wounded Warrior Amputee softball executives as well as parks and 

recreation to discuss the softball event this February 
• Met with Ralph Pryor, to discuss working a job bank position for the tourism department 
• Attended Connect Sports Marketplace Conference in Pittsburgh, PA to bring back more 

business to Collier County 

Hosted Events - August 

Event Date Attendees   Room Nights Est Direct 
Spending 

FSSA Adult Soccer 
7v7 Championships 

      8/2/2015 340 300 $153,000.00 

 

Naples Sports 
Festival 

 

      8/29/2015          

 

               295 

 

                   225 

 

      $ 43,500.00 
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  635 525 $196,500.00 

     

Month by Month Comparison 

August 2014             1,105      205                           $ 189,750.00 

August 2015   635      525                           $ 196,500.00 

 

Month Over Month          -470   +320                              +$  6,750.00 

Year Over Year          -6,961   +1,273                          -$1,013,825.00 
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OMMAC- UK REPRESENTATIVES- Oonagh McCullagh 

HIGHLIGHTS OF THE MONTH: 
 
Opportunity to co-host GTMC – Overseas Convention proposed for May 2016. 

‘The voice of business travel’ is the UK's leading professional body for travel 
management companies. This prestigious and diverse membership accounts for over 
80% of UK expenditure on managed business travel, delivering value for money and 
great service to business travellers in the private, public and not-for-profit sectors. It 
consists of 40 major travel management companies and 40 Industry Partners that 
include British Airways, American Airlines, Marriott etc. Estimated attendance 150 
leading travel decision makers and media. 

 
MARKET UPDATE:  
 
Holiday booking market up 10.3% year on year  

The overall number of holiday bookings has risen by 10.3% this year, according to a new 
Barclaycard study - hotel spending rose by 7.8%, compared with 4.5% last year. 

The economic recovery at home has helped increase Britons’ spending on holidays, with an 
increase of 7.5% in the first six months of this year compared with 2.4% in the same period 
last year. Spend characteristics were driven around food, drinks and shopping with a 13% 
increase this year – an 8% rise over 2014. 

Importantly for the United States, New York ran second place in the popularity stakes behind 
Barcelona as the favourite holiday destination for British travellers. New York, Dubai and Turkey 
all rose in popularity, with New York climbing from third place last year to second, above Paris - 
Sterling’s strength against the euro has helped Barcelona to retain its place in the survey, which 
was based on spending on credit and debit cards. 

 

Fulham Football (Soccer) Club (London) welcomes Visit Florida as its main team 
sponsor 

With the UK as Florida’s number one overseas market, the opportunity to engage with fans 
around two passions – travel and football was considered a vital importance in Visit Florida’s 
decision to sponsor Fulham’s first team – the blue Visit FLA logo will now adorn the front of 
Fulham Football Club’s kit. In addition, Visit FLA will have signage rights and will be featured on 
the main Stand roof at the Craven Cottage stadium directly below the landing approach from 
London’s Heathrow Airport. 
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The partnership will provide opportunities to engage with the wider fan base, through social 
and digital media platforms and bespoke marketing initiatives.   

Established in 1879, Fulham is London’s oldest professional football club and is renowned for its 
friendly, family atmosphere, makes a strong partnership fit with Florida. Fulham Owner, Said 
Khan also owns NFL Jacksonville Jaguars and sees strategic opportunities for both parties. Visit 
Florida confirmed that it provides a key opportunity to raise awareness of Florida’s diverse 
range of active holiday options and experiences including world-class sports, wonderful beaches 
and amazing theme parks. 

Travel industry continues to impact the economy with the addition of 13,400 jobs in 
July. It emerged in August, that 13,400 travel industry jobs were taking up during July 2015 
across the USA according to a recent Labour Department employment report and 
the Commerce Department export report. David Huether, SVP for research and economics at 
the U.S Travel Association, notes that the number of travel jobs has climbed to 8.1 million for a 
new record level.  

“Travel continues to be a consistent job creator and strong contributor to the U.S. economy,” 
Huether says. International trade is a key reason the travel industry has been adding jobs faster 
than the rest of the economy. The Commerce Department reported that the trade deficit 
expanded by more than 5 percent in June to $43.8 billion. The trade deficit expansion is a by-
product of a surge of imports, which grew by nearly $2.8 billion during the month of June. 
Exports also declined for the second consecutive month, this time by $100 million. 

Huether says travel exports remained strong at $18.7 billion in June, falling only slightly from 
May. Travel receipts—spending in the United States by foreign travellers—increased to an all-
time high of $15.4 billion in June. 

Dublin airport passenger numbers up 17pc 

Almost 2.7 million passengers used Dublin Airport in July, setting a new record for traffic in a 
single month. Passenger numbers were up 17% compared to July last year. The number of 
passengers travelling to and from continental Europe increased by 14%, with almost 1.5  
Million passengers flying to and from European destinations. 
 
Just over 794,000 passengers took flights to and from the UK in July, which was a 16% 
increase on the same month last year. Transatlantic traffic increased by 26% in July, with 
almost 320,000 people travelling between Dublin and North America during the month. In the 
first seven months of this year almost 14.2 million passengers have used Dublin Airport, which 
is a 15% increase on the same period last year.  

 
‘Sky high' late holiday prices fuel rise in domestic travel sales and 2016 overseas 
bookings. The lack of affordable overseas stock left for this summer boosted UK and city-
break bookings, but is also helping drive early sales for next summer.  
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For many, summer 2015 has become unaffordable leading to an increase in demand for UK 
domestic breaks and sales of summer 2016 – operators reported a surge in demand for 
summer 2016 travel to popular family destinations including Florida. 

 

Background on Airline news:  
August has conversely been a banner month for USA transatlantic route development with 
airlines converging to announce record capacity and route increases. British Airways, Virgin 
Atlantic/Delta, Norwegian and Icelandair all improving their stakes on lucrative routes, while 
targeting incremental growth from a wider choice of UK regional connection airports and new 
gateways.  

Delta announced it was adding two transatlantic routes for summer 2016 – 
Edinburgh to New York as part of 2016 expansion plans by Delta Air Lines and joint 
venture partner Virgin Atlantic. Scotland saw a 28% increase in U.S. visitor numbers last 
year and the greater connectivity offered at JFK by Delta’s new flight will help support this 
continued growth. Daily flights to New York-JFK join Virgin Atlantic's three times weekly 
summer service from Glasgow to Orlando. This is a significant boost to our destination 
providing a very good connection into RSW. 
 

Noteworthy is the announcement from Norwegian formally setting out their 
strategy to make low-cost long-haul work by putting long-haul services from 
London Gatwick airport at the centre of its strategy. If it succeeds, Norwegian will 
triumph where Laker, Zoom Airlines, Hong Kong Airlines, Air Asia X and all other no-frills long-
haul attempts have failed. 

Norwegian is a relative newcomer to Gatwick, having flown from the airport only since 2009 
and establishing a base in 2013. The carrier has grown rapidly on short-haul, carrying 24 million 
passengers in 2014 to become Europe’s third-largest budget airline. The airline insists that the 
main focus will be long-haul and short-haul more of an add-on, having a larger network than BA 
or Lufthansa in Europe to deliver passenger feed to its long-haul programme 

The carrier launched long-haul only in 2013 and began Gatwick-US services last July 
- Boston will become Norwegian’s fifth US destination following New York, Los 
Angeles, Orlando and Fort Lauderdale. Norwegian also argue strongly against its 
detractors who suggest that low-cost long haul can’t work and that they’re likely to run out of 
money by insisting that analysts don’t understand their business model. By comparing to 
traditional airlines, they argue that their on the ground time at US gateways will be less than 
two hours versus a potential six hour period of a BA, Virgin or other legacy carrier. 
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The immediate plan will operate daily from Gatwick to New York from October, and 
launch Boston in Spring 2016, adding further destinations and frequencies as the operation 
grows - short-haul feeder routes driving long-haul development. The carrier will have a fleet of 
19 dedicated long-haul aircraft by 2018. Against a backdrop of legacy carriers flying older 
aircraft, they believe that their growth strategy aligned with fuel and technical efficient aircraft 
is perfectly poised to drive lower operational costs and pricing.  The airline revealed that 
increased long-haul carryings from the UK & Europe in August had boosted a passenger 
numbers increase of 9% to more than 2.5 million over August 2014 - load factor increased by 
6.1 percentage points to 89.7% with 97% of long-haul seats filled in the month. 

Meanwhile, British Airways has announced its latest long-haul venture from Heathrow 
announcing the launch of a new route from Heathrow to San Jose, California utilising a Boeing 
787-9 Dreamliner featuring its latest First class and rest of cabin design.  

NTTO stats confirm Heathrow consolidates its position as top foreign airport 
to/from the United States. The Unites States National Travel & Tourism Office announced in 
its July 2015 year to date statistics that London’s Heathrow Airport remains the United States 
number one foreign airport measuring 47.3 million passengers  - 39% of total international air 
traffic – a 1.3% gain on the previous year to date totalling 8.352 million passengers  

UPCOMING EVENTS   

DATE SPECIAL EVENT LOCATION 

 September   Bon Voyage consumer show  Winchester 

 October  GTMC planning day  London 

 October   Expedia trade event   London 

 November  WTM UK leading Trade Show  London 

 
MARKETING/SALES/PROJECTS & ACTIVITIES: 
 
Travel Agents Online Training: 
Ongoing update & copy approval for development of the dedicated destination badge/module 
for the Agents Discovery Programme - USAdiscoveryprogram.co.uk – online travel agents 
training.  

 
 
 

September 28, 2015 
Tourism Staff Reports 10 a-g 

22 of 51



Virgin Holidays: 
All details now complete on the recent co-op campaign – payment processed & received. 
In discussion regarding the upcoming launch of the golf program and where we can support 
additional promotion for our destination. 

 
BA/BA Holidays: 
Ongoing request for follow up on the recent co-op campaign. Have now ensuring all backup 
materials are in place for final billing procedure. 
 
Golfbreaks.com: 
Additional follow up with current co-op campaign – checking on new logo for the website 
activity. Requesting & have now received final correct billing & back – all processed with 
Paradise Adv for process. Further approval of copy with Brand USA/Visit Florida campaign for 
next year start date Oct’ 15 – some issues on the images & copy with Brand USA agency, Miles 
Media were finally resolved & our destination feature looks excellent. 
 
NATS – North America Travel Services: 
Special mention for Naples with in trade press on offers to our destination. 
 

Bon voyage: 
Agreed participation with a USA consumer focused day – we will provide materials for 
distribution – Bon Voyage focused team will promote our destination. Following this event we 
will introduce staff incentive to encourage increased booking to our destination. 
 

Ocean Holidays:  
The current campaign is ongoing and is proving successful to date. We will continue to observe 
booking with this co-op campaign which started last month.  
 
US Airtours: 
Activity will fall into next year’s budget with the aim to drive additional bookings during the 
summer months. 
 
TRADE EVENTS 
 

• Opportunity to co-host GTMC – Meeting Planners - overseas convention 
proposed for May 2016. Extensive meetings & discussions with GTMC & Marco 
Island Marriott who wish to co-host the event. BA& American airlines have 
agreed to provide 150 seats – indication the priority they place on this influential 
group. 
 

• Bon Voyage UK - Consumer event – preparation for participation. 
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• WTM – London – preparation for our participation at the trade show & for the co-

sponsorship of the Visit Florida VIP trade & media dinner – our flagship UK event.  

• London Golf Show – UK consumer event – after review – we are not participating as this 

year’s event is not focused on direct customers – event being held in shopping mall. 

• Extensive research & planning for next year’s marketing plan and budget  

 

Distribution of marketing material  
Provision of ongoing assistance with literature requests for both trade & consumers. Currently 
requested a restock of literature for upcoming event & ongoing fulfilment.  
 
 
PUBLIC RELATIONS AND SOCIAL MEDIA ACTIVITIES: 

• Distributed release – ‘CVB achieves industry accreditation in Destination Management 
and Marketing’ – to UK & Ireland trade & Visit USA Assoc UK/ Ireland & France  

• Revised ‘Destination Update’ with UK/Ireland relevant points for distribution.  
 
CONTACT ACTIVITY STATUS /RESULT 

Social Media: 
Facebook and Twitter 

Weekly channel updates. 
OMMAC also followed key 
travel influencer on 
Twitter to expand our 
social network – including 
Rhys Powell, Beaches & 
Adventure, Atheletes in 
Paradise, and Lovin 
Paradise  

OMMAC continues to share posts across 
Facebook and Twitter in order to increase 
traffic to Paradise Coast UK Facebook and 
Twitter pages.  

The Daily/Sunday Mail    
Ireland  
 
 
 
Visit Oct’ 15 

Visit in Oct’15 - Working 
on fam trip for Philip 
Quinn, Sports desk,   
writing for the travel 
section 

Negotiated with Visit Florida & they have 
agreed to pay for Philip’s airline ticket. He 
will visit Kissimmee & the parks prior to 
our visit & will depart via Miami. Also 
working with American Holidays who will 
act as the call to action on the published 
piece. Accommodations confirmed - 
currently planning itinerary. 
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The Irish Independent 
Readership: .5 m 
Circ: 200,000 
Online – largest in Ireland 
 
 
 
 
Visit Nov ’15 - TBC 

Confirmed Saturday 
double page spread – 
doing a piece for early 
next year based around 
Florida beyond the theme 
parks and perhaps using 
the Paradise Coast as an 
area of focus. 

 

Following meeting at Networking event in 
Dublin in July – Conor Power is interested 
to travel with his wife – first visit to USA. 
Proposed date Nov ‘15. 
We are working with Visit Florida & 
American Holidays to assist with flight. 

VIP Magazine – largest 
selling in Ireland  
Cir: Monthly sales 25,500  

      Monthly readership: 
152,000 

 
Visit April ’16 - TBC 

VIP Magazine has agreed 
to a 6-8 page feature with 
a contact we approached 
on family holiday in 
Florida! 
 
Plus cover feature 
 

 Working on dates – possibly next April. 
 Visit Florida & American Holidays will    
assist with this trip.     

Sunday Times Travel 
Magazine 

Media meeting with Lucy 
Thackray in July - key 
destination news and 
activities of interest to her 
readership were provided 

OMMAC will follow up.  

 

Facebook and Twitter updates 
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DIAMONDE- EUROPEAN REPRESENTATIVES – Stefanie Paul, Ramona Oehler 

TOUR OPERATOR ACCOUNTS 

 Key Accounts 
Tour Operator Achievement Cost 

Meier’s Weltreisen 

Daniela Schaeffer 

Approved the layout of USP Info sheet that 
will be included in the upcoming 
newsletter in September. A copy is 
attached. 

 

 Swiss Accounts 
Tour Operator Achievement Cost 

Knecht Reisen 

Michael Bötschi 

Revised the NAP related content of their 
golf brochure “Golf Dreams” and 
provided written information and images 
for the 4 page editorial. Finalized and 
approved the layout. 

 

TUI Switzerland 

Karin Bachmann  

Confirmed marketing campaign for 
September, including newsletter feature, 
newsnet feature and 2 weeks 
advertisement window on TUI homepage.  

USD 4,500 

 Benelux Accounts 
Tour Operator Achievement Cost 

Thomas Cook 
Belgium 

Initiated an update call based on the 
information that their new North America 
PM that was assigned in March is on 
maternity leave now. We have established 
a contact to the product and marketing 
department and are working on a closer 
cooperation in the future. 
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 Secondary Accounts 
Tour Operator Achievement Cos

t 

Explorer 
Fernreisen 

As part of the Florida mini brochure promotion, Explorer 
Fernreisen has organized an info booth and distributed 
the brochures during the 10-days kite surfing world 
championship in Germany, August 21 – 30, 2015. The 
event is visited by 200,000 people.  

 

Fairflight Published another blog post on their website featuring 
the turtle nesting season. The blog is an ongoing project 
and our placement was free. Additionally, it was 
promoted via their FaceBook page. Please find the 
screenshots attached. The full article can be review 
here: 
http://www.fairflight.de/blog/reiseinfos/reisetipps/reiseti
pps-florida/lustige-tapsen-schildkroetensaison-paradise-
coast 

 

Amerikareisen.
at 

Karin 
Ochenbauer 

Extensive communication with Karin regarding our 
presence on their website. We have provided her with 
information about the destination and are now listed 
within the top destinations in Florida.  

 

 

TRAVEL AGENTS 

 Sales calls: Total of 54 personal visits to travel agents in Vienna and the 
greater Franken area. 
 Support: Supported 1 agency with give-away for their re-opening 

party.  
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EVENTS  

 Registrations / Preparations 
o Registration for the CRD Open House Event (Nov 15) 
o Registration for brochure distribution via Visit Florida for the 

German consumer shows CMT Stuttgart, free Munich and Reisen 
Hamburg (Jan+Feb 16) 

o Registration for the Visit Florida Media Event in Hamburg (Nov 15) 
o Registration for the Schauinsland road show in Koblenz, 

Paderborn and Duisburg (Nov 15) 
o Preparation for the Visit USA Switzerland Road show (Sep 15) 
o Preparations for the FTI / BA Road show in Austria (Sep 15) 
o Registration for the Visit USA Austria Workshops (Jan 16) 

MARKETING 

Type of Activity  Details Cost 

Airberlin Received campaign results for spring 
2015. This time the campaign generated 
around 11. Mio page impressions which is 
a quite good result. In addition to that a 
big part of the campaign could not be 
measured as it was “awareness” but the 
load factor during the months of the 
campaign has been appr. 80%. Please 
find more detailed results in the attached 
report delivered by AirBerlin as well as in 
the attached excel sheet that shows a 
comparison of the results of all campaigns 
since 2012.  

The name of the winner for the raffle on 
the micro-site will unfortunately have to 
be delivered with the next report, as 
AirBerlin did not provide it so far. 

USD 25.000 

Facebook Secured and approved a 1,5 months 
FaceBook ad promotion with werbemutig. 
For the first time, we have decided to try 

USD 2,000 
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the new FaceBook ads that feature a 
specific travel offer and initiates bookings. 
We have chosen a NAP only travel offer 
from America Unlimited. Reporting to 
follow in September.  

Naples Newsletter 
B2B 

Sent out dedicated Naples newsletter 
featuring things to do for free at the 
Paradise Coast to 3375 agencies in DACH 
on August 25, 2015 

 

Naples Newsletter 
B2C 

Sent out dedicated Naples newsletter 
featuring things to do for free at the 
Paradise Coast to 605 consumers in DACH 
on August 26, 2015 

 

Facebook # posts:                8         #fans:                   
7,202 

 

PROJECTS 

 FY 2014/15 budget: Prepared the proposed FY 15/16 budget, based on 
given input and budget guideline from client. This included intense 
correspondence and negotiations with Key Accounts, new TO partners 
and travel industry partners in order to evaluate the most suitable 
marketing activities correlating with our marketing strategy. Additionally, 
we have provided an updated market overview for DACH and 
BeNeLux, including economic and industry related changes, as well as a 
detailed marketing plan highlighting our targets and marketing strategy 
for the next fiscal year.  

 Marriott Fam trip: Marriott will be conducting a dedicated fam trip to 
Florida in December 2015, inviting 10 Product Managers from Germany. 
The group will be staying at the Marriott Marco Island and we secured 
the opportunity to show them around the Paradise Coast for a full day. 
A detailed itinerary is still to follow.  

 German Visitor Guides: After finding a printer that is able to produce our 
German visitor guides, we have delivered the printing information 
accordingly. The visitor guides have been printed and are in stock 
already. 
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CONSUMER 

 Brochure fulfillment:  9 in total 
 

OTHER 

 Florida Inside: We have provided the online platform Florida Inside with 
30 copies of German visitor guides and maps to be used during the 
Hannover “Entdeckertag” on September 13, 2015 

 Paradise Realtors: They will be representing the Paradise Coast on a real 
estate fair in Hamburg, September 26-27, 2015 and have requested 
support. We have provided them with 30 copies of our German visitor 
guide and maps. 

HIGHLIGHTS IN SEPTEMBER 
 Participation in Visit USA Switzerland Road show 
 Participation in FTI / BA Austria Road show 
 DiaMonde Dinner Event in Cologne, September 03, 2015 
 TA Sales Calls in Munich, September 15-17, 2015 
 TA Sales Calls in the greater Mannheim area, September 08-11, 2015 
 Visit USA Austria fam on September 10-12, 2015 
 Tenzing Travel fam on September 08-10, 2015 

MARKET NEWS 
The economic situation in Germany in July 2015 

In the middle of 2015, the German economy is experiencing a moderate but solid 
expansion. After an unremarkable start to the year, the economy strengthened 
somewhat in the second quarter. Industrial companies in particular were able to sharp 
boost production.  There was an above-average rise in orders from abroad, spurred by 
improvements in the rest of the eurozone and the euro's low exchange rate. However, 
activity in the construction sector only improved slightly this spring after a mild winter 
with high production levels. Nevertheless, the prospects for the construction sector 
remain good thanks to a favorable environment. Consumer spending remains the main 
factor for growth. Thanks to the positive developments in employment and incomes, 
consumer's propensity to purchase is currently at a very high level. The mood in 
companies remains good, although they have felt the impact of the Greek crisis to 
some extent. Especially the uncertainty about how the crisis will unfold could impact 
business decisions in Germany and other European countries. The longer-term impact of 
the Greek crisis is particularly hard to measure. The risk of short-term ripple effects is 
currently seen as relatively low. 

September 28, 2015 
Tourism Staff Reports 10 a-g 

32 of 51

http://www.bmwi.de/EN/Topics/economy.html


Consumer spending will most likely remain a major driving force for the economy. 
Consumer spending increased considerably in the last three quarters and is also 
expected to have made a positive contribution to growth in the second quarter of 
2015.  

The positive trends on the labor market are continuing, but at a milder pace. In May, 
total employment in Germany rose by 7,000 (seasonally adjusted). Overall, there were 
just under 42.8 million people in gainful employment as an average for the month, 
206,000 more than a year before.  

 (Source: bmwi) 

Tourism Market Overview Germany 

TUI Group: German margins under pressure as group profits rise 

TUI has reported higher profits for the April – June 2015 quarter despite a €10 million 
impact from the Tunisia terrorist attack and tough operating conditions in the German 
market. 

A robust performance in the UK market and good profits in the hotels and cruises 
businesses were the main growth drivers in the third quarter of the 2014/15 fiscal year, 
and Europe’s largest tourism group raised its full-year guidance to a profit increase of 
between 12.5% and 15%. TUI Group increased Q3 revenues by 6.4% to €5.08 billion and 
its underlying operating profit (EBITA) grew by 18.6% to €194.2 million (and by 13% to 
€185 million excluding currency and Easter effects). Reported pre-tax profits rose to 
€95.2 million from €20 million last year, and the company made a Q3 net profit of €49.4 
million compared to last year’s €5.6 million loss. 

The impact of the attack in Tunisia resulted in repatriation and cancellation costs of 
around €10 million in the quarter. In terms of current trading, described as “robust”, 
cumulative group-wide summer bookings to Greece remain ahead of last year despite 
some temporary small deviations in the German and Belgian source markets. 

Elke Eller will take over as TUI Group’s head of human relations and labor director in mid-
October. The Volkswagen manager will replace Sebastian Ebel who will step down from 
the post following his appointment as managing director Germany. 

(Source: FVW August 13+ August 20) 

Lufthansa 

Lufthansa is following budget airlines by introducing ‘pay for what you use’ economy 
fares for flights within Germany and Europe from October. The three-tier economy fares 
system - Light, Classic and Flex - means that passengers with only hand luggage will pay 
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less than those checking in baggage. The aim is to bring Lufthansa’s lowest headline 
fare closer to budget carriers while protecting the overall yield level. 

Kuoni Group - Net result from discontinued operations: CHF – 178.0 million, includes 
one-time effects from sale of European tour operating activities 

Kuoni Group’s organic growth above market in first half of 2015 indicates the new 
strategic direction initiated at the beginning of the year and the focus on global B2B 
business areas. However, the strong Swiss franc had a significant negative impact on 
turnover due to the conversion into the presentation currency. The two divisions Global 
Travel Distribution (GTD) and VFS Global recorded strong growth. In the first six months of 
the year, VFS Global processed over 10 million visa applications for the first time.  
 
For 2015 as a whole the Kuoni Group expects operating earnings (EBIT) from continuing 
operations in the range of CHF 40 to CHF 50 million. This includes an expected negative 
exchange rate impact on the presentation currency of around CHF 7.5 million 
compared to prior-year due to the strong appreciation of the Swiss franc in 2015. The 
Indian Destination Management business that was sold at the beginning of August 2015 
will in future be reported under “discontinued operations”.  
 
Eurowings  

The proposed Eurowings link to Fort Lauderdale will be the first service from Cologne to 
Hollywood International Airport and only the second direct scheduled link from 
Germany alongside the seasonal offering of Condor from Frankfurt.  

The developing low-cost activities of Lufthansa in the long-haul market from Cologne 
will continue from spring 2016 with the introduction of a new link to Fort Lauderdale in 
Florida, USA, subject to regulatory approval. The airline’s Eurowings business is seeking a 
foreign air carrier permit and exemption authority from the US Department of 
Transportation (DOT) to commence flights on the transatlantic city pair “on or about” 
March 27, 2016 for the summer 2016 schedules. 

The airline re-launched under a revised 'New Eurowings' brand earlier this year in 
partnership with SunExpress Deutschland, which has been supplying cockpit and cabin 
crews. It is currently headquartered at Düsseldorf will is expected to move its 
administrative functions to Cologne before the end of this year. 

Its long-haul network for winter 2015/2016 already covers flights from Cologne to seven 
destinations, all popular leisure markets from Germany. These comprise links to 
Varadero (twice weekly from November 2, 2015), Puerto Plata (weekly from November 
7, 2015), Punta Cana (three times weekly from November 7, 2015 using a TUI fly Boeing 
767), Cancun (twice weekly from November 8, 2015 also using a TUI fly 767), Dubai 
(three times weekly from December 17, 2015), Phuket (twice weekly December 18, 
2015) and Bangkok (twice weekly from December 20, 2015). (Source: routesonline.com 
+ travel one net August 22) 
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Lufthansa: Agents call on Brussels to block GDS fee 

German travel agents are calling on the European Commission to stop Lufthansa’s 
controversial new GDS booking fee on competition grounds. 

From September, the airline will impose a €16 Distribution Cost Charge (DCC) per ticket 
for all bookings made through a GDS for flights on Lufthansa, Austrian, Swiss and Brussels 
Airlines (but not Germanwings or Eurowings) but there will be no similar charge for 
bookings made directly through the airlines’ own websites or other direct sales 
channels. 

Lufthansa claims the new fee is justified due to the high average cost of €18 per ticket 
charged by GDS firms, which it now wants to pass on to customers. At the same time, 
however, the price difference between the big reservation systems and its own website 
is designed to generate more online sales. Travel agents have protested loudly about 
the fee since it was announced in June. The German Travel Association DRV warned 
that the fee would increase ticket prices, reduce price transparency for customers and 
increase agents’ workload substantially. Most of the 1,000 travel agencies in the AER 
consortium have written to Lufthansa CEO Carsten Spohr threatening to book with 
alternative carriers. 

Meanwhile, German tour operators who book Lufthansa flights appear to have little 
choice but to add the charge to their package prices. TUI and Thomas Cook said they 
are still in intensive talks with Lufthansa on the topic. (Source: FVW August 13) 

Thomas Cook – new generation travel agency in Hamburg 

Thomas Cook has opened a futuristic ‘new generation’ travel agency in Hamburg 
featuring a giant touch screen in the shop window, three zones offering lounge-style, 
bar-style and traditional seating, and hi-tech devices for customers to use such as 
tablet computers and Oculus Rift virtual reality glasses. Cook plans to roll out the new 
design to more of its 123 company-owned travel agencies in the coming months. 
(Source: FVW August 13) 

 
Destination USA 

Thomas Cook Media & Partnerships are proud to announce that Brand USA, the 
destination marketing organization for the United States of America has extended their 
partnership with Thomas Cook for a third time with another significant multi-million dollar 
investment. The campaign will run in eight key source markets - UK, Germany, 
Netherlands, Belgium, France, Switzerland, Austria and Sweden - from now until 
February 2016.  
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USA destination tourism boards will have the opportunity to participate in what both 
parties are sure will be another extremely successful promotion. Brand USA and Thomas 
Cook’s ‘Discover America’ initiative aims to raise awareness of and inspire travel to the 
USA by highlighting the diversity of experiences available and by ensuring that the USA 
is top of mind during the holiday consideration process. 

The extended partnership aims to drive new visitors as well as re-visitation to the United 
States by showcasing the broad range of experiences that the USA has to offer. The 
partnership will take full advantage of the Thomas Cook Group and its brands – such as 
Neckermann in Germany – to build pan-European awareness of the individual 
destinations within the USA and drive visitors to the country. 

The rise in Travel to the USA from Germany continued to gain momentum in the first half 
of 2015, with an optimistic increase for 2016. 

Visit USA (VUSA) stated that German tour operators will expect a good year for their 
USA sales despite the strong dollar. Also for 2016 German tour operators expect an 
increase especially Explorer Fernreisen, Thomas Cook and TUI Germany expect an 
increase with a double digit number. They are all optimistic that the dollar could not 
stop Germans from travelling to the USA.  (Source: Travel One Net + Breaking Travel 
News AUG 14) 

German market trends: DRV hails good summer bookings 

The German outbound travel market is growing well this year with generally good 
demand for most short- and long-haul destinations, according to the German Travel 
Association (DRV). 

Tour operators and travel agents currently have a single-digit rise in bookings for 
summer 2015, the DRV said in a round-up of market trends at the start of the peak 
summer holiday season. “Organized holidays with tour operators and booked through 
travel agents remain a hit,” the association declared. 

According to market researchers GfK, both customer numbers and sales revenues are 
growing in the travel agency and tour operator market, and revenues are even 
showing a mid-single-digit increase so far. 

Long-haul holidays are especially popular this year, the association pointed out. 
German travel agencies are registered strong growth in bookings for countless 
destinations in the Caribbean (above all the Dominican Republic, Cuba and Mexico) 
and the USA. The UAE is also proving popular this year while Thailand is recovering with 
a clear double-digit growth rate, it added. 

The DRV also renewed its long-standing call for a reorganization of German school 
summer holidays in the 16 federal states to make full use of the maximum possible 
holiday period – the so-called ‘holiday corridor’ - and thus support the tourism sector. 
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Up to 92 days are theoretically available between the earliest possible start and latest 
possible end of the regionally staggered six-week school summer holidays but this year 
the holidays cover only a period of 80 days.  (Source: FVW July 30) 

 
German market trends: Slow bookings in July 

Hot weather and widespread school holidays held back bookings for German travel 
agents last month, boosted mostly by last-minute sales, according to the monthly survey 
by market researchers GfK. 

Summer sales dropped by 1% compared to last year, which could be explained by the 
extreme hot weather and the fact that school holidays had already started in most 
federal states, GfK commented. 

Demand was supported by late sales for departures in July and August which made up 
30% of total sales. Greece in particular saw strong late sales. For the year to date, 
summer bookings are now 7.5% ahead of last year, according to GfK’s monthly survey 
of 1,200 travel agencies. 

Medium-sized tour operators such as Schauinsland, Alltours and FTI are again the main 
winners this year, according to experts, while market leaders TUI and Thomas Cook 
have only moderate sales growth, according to their latest published figures. TUI has 
increased booking volumes by 1-2%, with average prices 4% higher, but has only sold 
85% of its summer program so far, 2% less than last year. Thomas Cook has a 3% drop in 
bookings and has only sold 75% of its program. (Source: FVW August 20) 
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BRAZIL REPRESENTATION- AVIAREPS- Marcelo   Kaiser 

MARKET INFORMATION 

• Disappointed with the Government and public policies, Brazilians wealthy families are 
moving to Florida. Last year the number of Real State purchase by Brazilians has grown 
40% 

• With high dollar rate, international air tickets to travel US are up to 75% cheaper  
TRADE  

 

Leisure Sales Calls / Meetings 

 

Name Market Company Objective and    

Adriano Gomes 
adriano@cvc.com.br 

Vanessa Sobreira 
vanessasobreira@cvc.com.br  

BR CVC – TO Move further with th       

Taisa Silva 
taisa.silva@b2wdigital.com  

BR B2W – Submarino Viagens – OTA Move further with th      

Ricardo Campos 
ricardo@softtravel.com.br  

BR Soft Travel – TO Work to create pa       

Lika Nobre 
lika.nobre@orinter.com.br 

Roberto Sanches 
sanches@orinter.com.br 

BR ORINTER - TO Move further with th      

Pedro Assis  
pedro.assis@teresaperez.com.br 

BR  Teresa Perez – TO/Luxury 

Meeting with Teresa    
a coop action focus    
market, sent an em    
more opportunitie    
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Jacqueline Mikahil 
jacque@behappy.tur.br 

BR 
Be Happy – TO/TA focus on 

Honeymoon 

Meeting to be the o   
Casar & Viajar Event     
and a great opportu    

PC as a honeymoo    

  

 

 

MICE Sales Calls / Meetings 

 

Name Market Company Objective and Outcome   

     

 
Training 

 

Name of Company Market Number of Staff Trained Focus of Training   

     

 

Promotions (Joint Marketing Activities – JMA’s) 

 

Tour Operator Name Market Description   

     

Shows / Sales Missions / Fam Trips (Media and Trade) / Other 
 

Name Market Description   

Simone Ferret Luxury/Travel 
Editor in Chief of Interiores de Minas will cover destination and top hotels for in  

design, travel, lifestyle, both online and offline. Details arranged. Waiting on f  
itinerary. 

      

Renata Araújo 
Luxury/Travel/Brand 

USA 

Renata Araújo from You Must Go, blogger, is going to PC in next August to sh   
video with Brand USA about PC and she is going to be more days to cover m  

about the destination 
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MEDIA 

 

Media Meetings  

Name Publication/Media Market Objective & Meeting Notes Follow Up 

Bruna Tiussu Azul Magazibne BR 

Met with airline board 
magazine to organize 

individual trip. Will call 
for dates to visit Paradise 

Coast  

Ongoing 

Laura Capanema  Tam Magazine BR 

Requested information 
about Stone Crab to 
publish for October 

Agenda 

Ongoing 

Sylvia Barreto Viajar é Simples BR 

Requested information 
about Stone Crab to 
publish for October 

Agenda 

Ongoing 

Mateus Rondon Mix de Viagens BR 

Requested information 
about Stone Crab to 
publish for October 

Agenda 

Ongoing 

Sylvia Barreto Viajar é Simples BR 
Requested news 

regarding gastronomy 
and ecotourism 

Ongoing 

 

 

MEDIA RESULTS 
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DIGITAL  MEDIA RESULTS 

TURSMO S/A 

http://www.turismo-sa.com/gastronomia.cfm?id=1366#.VdzLGDHF-mE 

SEGS 

http://www.segs.com.br/eventos/56244-stone-crab-festival-celebra-iguaria-exclusiva-da-
florida.html 

CATRACA LIVRE 

https://viagem.catracalivre.com.br/geral/o-que-comer/indicacao/festival-celebra-caranguejo-
encontrado-somente-na-florida/ 

LIBERADO JR. 

http://www.liberadojunior.com.br/destinos/stone-crab-festival-celebra-iguaria-exclusiva-da-
florida/ 

JORNAL DE TURISMO 

http://www.jornaldeturismo.tur.br/gastronomia/68987-stone-crab-festival-celebra-iguaria-
exclusiva-da-florida 

CORREIO POPULAR DE CAMPINAS 

http://correio.rac.com.br/_conteudo/2015/08/especial/turismo /367945-cidade-de-naples-na-
florida-comemora-o-stone-crab-festival.html 

FACEBOOK 

https://www.facebook.com/youmustgoblog/posts/979034132117599 

YOUTUBE 

https://www.youtube.com/watch?v=HvGdd0MWbPY&feature=em-upload_owner 
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DIGITAL MEDIA HIGLIGHTS 

JORNAL DE TURISMO 

 

You Must Go 
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PRINT MEDIA RESULTS 

ABC REPORTER 
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ABSOLUTA 
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MEDIA SUBJECT PUBL. DATE AEV USD CIRCULATION  

Correio Popular stone crab 8/20 9.430,00 850.000 
 

Turismo S/A stone crab 8/25 200,00 3.000  
 

SEGS stone crab 8/26 1.500,00 25.600  

Catraca Livre stone crab 8/27 35.000,00 12.000.000 
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Jornal de Turismo stone crab 8/27 3.800,00 350.000 
 

Liberado Jr. stone crab 8/27 2.100,00 80.000 
 

 

ABC Reporter stone crab 8/30 5.024,00 35.000   

Absoluta Paradise Coast 9/01 6.650,00 15.000   

Absoluta IPW Scene 9/01 52.050,00 15.000   

You Must Go Paradise Coast 9/03 16.000,00 40.000 
 

TOTAL 
  

131.754,00 13.413.600 
 

 

 

APPENDIX B 

 

 NEXT MONTH PLAN – September 2015 

Company Action 

B2W/CVC/Orinter Move forward with co-op actions 

Social Media Launch Brazilian page in Facebook 

AVIAREPS Activities Follow up on meetings in June. 
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VISITOR CENTER REPORTS- Lori Lou Waddell 

July 20, 2015 through September 11, 2015 

• Organize all aspects of physical move from the current VIC  location to temporary 
location at Chamber of Commerce Executive Office. 

• Correspond with Lindsey Norris, VISIT Florida, regarding CTIC status for Naples and 
Everglades City. 

• Post updated Fifth Avenue South BID calendar for remainder 2015 and new 2016. 
• Attend TDC Meeting July 29, 2015 at 1:30PM 
• Pick up 5th Avenue South booklets for additional distribution. 
• Coordinated materials for Florida Property Appraiser conference. 
• Coordinated materials for GE Home Technologies conference in Naples. 
• Meeting with Architects August 7, 2015. 
• Meeting with Lindsey Norris-VISIT Florida- at Naples VIC on August 12, 2015. 
• Organized a Happy Hour gathering for all Naples VIC Vols at M Waterfront Grille 

Thursday, July 13th 5-7 pm. 
• Answered referral from PhaseV regarding German clubs in Naples. 
• August 14, 2015 final day of operation at 900 5th Avenue South for Visitor Information 

Center. 
• Attend Guests First module in Fort Myers August 25th. 
• Coordinate moving company at the “old” VIC. 
• Official move of the Visitor Information Center August 24th. 
• Final walk-through with building manager at “old” VIC August 26th. 
• Call all hotel partners with new VIC fax number for daily room rates. 
• Greet guests at Greater Naples Chamber of Commerce Trade Show August 26th. 
• Suspend and resume delivery of all periodicals and printed materials ie. NDN, Florida 

Weekly, Travel Host, Must Do, Happenings, UAC Art Calendar, Gulfshore Life, 
Gulfshore Business, Naples Illustrated, SunState Post, Southwest Florida Travel Guide 
Map, Tourist Discount Guide, Welcome Guide, Coastal Angler, D’Latino, eBella, John 
R. Woods HomeLook, Homes and Land, SWFLA Real Estate Showcase, Suite Life, 
Guide to Golf, 5th Avenue Guide, Third Street South, etc. 

• Phone lines and computer access set up at Chamber Building for VIC August 28th. 
• Begin set up new Visitor Information Center at Chamber Building August 26th. 
• Set up brochure display holder at Naples Depot Museum entry way. 
• Attend meeting with architectural firm regarding rail car rehab September 4th. 
• RSVP to attend CCLTA breakfast and meeting on September 29th at Naples Grande 

Hotel. 
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• Attend Wayfinding Meeting on behalf of Greater Naples Chamber of Commerce 
September 9th. 

• Guests First final Exam September 9th. 
• Confirmed FAM tour of Palm Cottage for November 24th, 2015 at 10AM. 
• Begin to confirm and schedule FAM trips for upcoming season. 
• Visit Marco Island Visitor Information Center September 11th. 
• RSVP to attend Concierge Association meeting at Waterside Shops on September 15th. 
• Manage daily operation of Naples VIC and staffing. 
• Update Calendar of Events, brochures, VIC Vol Schedules and Distribute. 
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	WORKING LEADS
	OPERATIONS
	HIGHLIGHTS OF THE MONTH:
	MARKET UPDATE:
	MARKETING/SALES/PROJECTS & ACTIVITIES:
	Travel Agents Online Training:
	Ongoing update & copy approval for development of the dedicated destination badge/module for the Agents Discovery Programme - USAdiscoveryprogram.co.uk – online travel agents training.
	Virgin Holidays:
	All details now complete on the recent co-op campaign – payment processed & received.
	In discussion regarding the upcoming launch of the golf program and where we can support additional promotion for our destination.
	BA/BA Holidays:
	Ongoing request for follow up on the recent co-op campaign. Have now ensuring all backup materials are in place for final billing procedure.
	Golfbreaks.com:
	Additional follow up with current co-op campaign – checking on new logo for the website activity. Requesting & have now received final correct billing & back – all processed with Paradise Adv for process. Further approval of copy with Brand USA/Visit ...
	NATS – North America Travel Services:
	Special mention for Naples with in trade press on offers to our destination.
	Bon voyage:
	Agreed participation with a USA consumer focused day – we will provide materials for distribution – Bon Voyage focused team will promote our destination. Following this event we will introduce staff incentive to encourage increased booking to our dest...
	Ocean Holidays:
	The current campaign is ongoing and is proving successful to date. We will continue to observe booking with this co-op campaign which started last month.
	US Airtours:
	Activity will fall into next year’s budget with the aim to drive additional bookings during the summer months.
	TRADE EVENTS
	 Bon Voyage UK - Consumer event – preparation for participation.
	 WTM – London – preparation for our participation at the trade show & for the co-sponsorship of the Visit Florida VIP trade & media dinner – our flagship UK event.
	 London Golf Show – UK consumer event – after review – we are not participating as this year’s event is not focused on direct customers – event being held in shopping mall.
	 Extensive research & planning for next year’s marketing plan and budget
	Distribution of marketing material
	Provision of ongoing assistance with literature requests for both trade & consumers. Currently requested a restock of literature for upcoming event & ongoing fulfilment.
	PUBLIC RELATIONS AND SOCIAL MEDIA ACTIVITIES:
	 Distributed release – ‘CVB achieves industry accreditation in Destination Management and Marketing’ – to UK & Ireland trade & Visit USA Assoc UK/ Ireland & France
	 Revised ‘Destination Update’ with UK/Ireland relevant points for distribution.
	The economic situation in Germany in July 2015
	TUI Group: German margins under pressure as group profits rise
	(Source: FVW August 13+ August 20)
	Eurowings
	The proposed Eurowings link to Fort Lauderdale will be the first service from Cologne to Hollywood International Airport and only the second direct scheduled link from Germany alongside the seasonal offering of Condor from Frankfurt.
	Lufthansa: Agents call on Brussels to block GDS fee
	German market trends: Slow bookings in July
	Shows / Sales Missions / Fam Trips (Media and Trade) / Other






