
EXECUTIVE SUMMARY 
 
Recommendation to approve Tourism Development Grant Application Agreements for FY 
16 Category B ($35,000) and Category C-2 ($40,000) Grants, authorize the Chairman to 
sign, and make a finding that this action promotes tourism.  
              
 
OBJECTIVE:  Approve grant agreements for Tourist Development Tax Category B and C-2 
grant applications for FY 16. 
 
CONSIDERATIONS:  Tourism Grant Applications were made available on our County 
Tourism website in March and were due April 17, 2015. In accordance with the Grant 
Guidelines, the applications were reviewed by Tourism Department staff to verify they met the 
Grant Guidelines and then by the County Attorney’s Office for legal sufficiency. Based on these 
reviews, Tourism staff made suggestions on the funding level for each applicant.  The Tourist 
Development Council (TDC) then reviewed the grant applications on May 28, 2015 and 
recommended 6-0 that the Board of County Commissioners approves the funding as follows:  
 
Category “B”- Marketing & Events Grants 
 
ArtsNaples World Festival, Inc. – Recommended Funding of $25,000  
This 501 c (3) organization has received grant funding for the past three years to promote their 
May multi-venue, multi-discipline festival. Their first festival in 2012 featured Russian music 
and culture. The second year they featured Latin American music and culture. The third year 
theme was the music, food and culture of Italy. The 2015 festival just completed featured French 
music, food and culture. The past funding was as follows:  FY 15 $25,000, FY 14 $25,000; FY 
13 $50,000; FY 12 $15,000. ArtsNaples World Festival is requesting $25,000 to promote the 
2016 festival which will be themed “The Best of All Worlds” with over 45 events featuring 
French, Italian, Russian and Latin cultures. Funds will be used in out-of-Collier County on-line 
print media, targeted e-blasts in Florida Concert, Organiste.net and others.  Matching funding 
will come from corporate and individual donations, foundation grants totaling $340,000. The 
applicant is projecting 12,400 overnight visitors, 6,340 hotel room nights, $412,100 in TDT 
revenue and visitor spending of $7,758,600. The TDC and staff recommend funding of $25,000 
for FY 16.  
 
Naples, Marco Region of Antique Automobile Club of America, Inc. (AACA) – 
Recommended Funding of $10,000 
This 501 c (4) organization is a first time applicant. Their request is for promotional assistance 
with the AACA Winter National Meet in conjunction with Walker VoTech School in Naples. 
Funding will be used for national and Florida specific advertising in antique auto magazines and 
websites. The organization is projecting 1100 overnight visitors, 1,000 hotel room nights. They 
have not projected TDT revenue or visitor spending. The TDC and staff recommend funding for 
FY 16 at $10,000 for this first time event. 
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Category C-2- Non County Owned/Operated Museums 
 
Southwest Florida Holocaust Museum, Inc. – Recommended Funding of $40,000   
The Holocaust Museum & Education Center of SW Florida is a 501 c (3) organization and has 
received grant funding for ten years. The past few years approved funding has been: FY 15 
$50,000, FY 14 $20,000 FY 13: $32,500; FY 12 $50,000. This year’s request is for $40,000 to 
promote a seven month series of exhibits at the museum entitled “Why History Matters - Then 
and Now”, to help visitors make better informed choices. October-December - “Picture Book 
History-Telling the Story to Children”. January-April - “At War’s End- The Nuremberg Trials 
and Displaced Persons Camps”. The events will be featured on the Museum’s website with links 
to the CVB website for destination information.  For 2014, the museum reports 1,949 overnight 
visitors, 9,745 room nights, $428,021 in visitors spending and $740,476 in economic impact. In 
2013 the museum attracted 5,934 visitors. The grant funding will be used for production and 
media placement in TV, radio and print in markets out of Collier County. They will also promote 
through tour operators and European media. The TDC and staff recommend $40,000 in funding 
for FY 16.  
 
FISCAL IMPACT:  Funding for Category B marketing grants in the amount of $35,000 and for 
Category C-2 of $40,000 is included in the proposed FY 16 Tourism Department’s budget.  
 
LEGAL CONSIDERATIONS: This item has been approved as to form and legality and 
requires majority vote for approval. – CMG  
 
RECOMMENDATION:  Recommendation to approve Tourism Development Grant 
Application Agreements for FY 16 Category B ($35,000) and Category C-2 ($40,000) Grants, 
authorize the Chairman to sign, and make a finding that this action promotes tourism.  
 
SUBMITTED BY:   Jack Wert, Tourism Director    
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