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I. Fall Media Strategy- This Fall we ran our branding campaign on 
Television and in newspaper in Florida drive markets to fill room 
nights through the end of the year and the first few weeks of January. 

II. Group Marketing-The CVB and our partners have some concerns 
about the effects the storm perceptions will have on bookings in future 
years. We currently have a strong group media plan in effect, however, 
based upon input we  have recently received from all of our partners at 
two Roundtable meeting and input we will receive from meeting 
planners at two focus group sessions, we will be re-evaluating our 
plan. We’ll have a complete group strategy to include media, sales, PR 
and incentives to present to you at our next meeting. 

III. New creative- 
a. Group Travel Planet-this publication goes to tour meeting planners, 

and the social meeting planers; such as family reunions, fraternal 
organizations and church groups. 

b. Waterline Magazine-this widely distributed magazine offers sought 
after information for fishermen. We are running in the November 
Tampa area edition which focuses on our area. 

c. Bridal guide-this is a promising market segment we are targeting 
this year in an attempt to penetrate the destination weddings and 
honeymoon business. 

d. VisitFlorida.com-these banners will appear of the state tourism site 
through the end of the year. The banners were a value-added 
benefit to an ad we purchased in the Visitor Guide. 

e. Miami Herald Travel Magazine-this special section featured fall 
drive getaways and the message stresses the great value and short 
drive to the Paradise Coast. 

f. TravelHost-this complimentary ad appears in the in room “to-do” 
guide in our area. The message is to welcome visitors and 
encourage them to return. 

g. Variety.com-in an effort to promote our locations and the film 
commission, this banner on a new Variety site clicks through to 



www.shootinparadise.com. Also featured on the site is a button 
where scouts can view a 2 minute video on the locations in our 
area. 

 
 

IV. 2006 Creative-A three day photography and film shoot was completed 
in October. As we go into year three of the new brand, the plan is to 
update and freshen the print and TV ads and collateral while 
maintaining the award-winning brand overwhelmingly favored in 
focus group studies. Today we will share a some of the new 
photography as well as show you the behind the scenes planning that 
goes into producing the final film and photos. 
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STRATEGIES:STRATEGIES:

•• Fall Campaign: Fall Campaign: 
–– Target traditional Florida drive marketsTarget traditional Florida drive markets
–– Use branding mediaUse branding media
–– Blitz October aimed at all of fourth quarter and Blitz October aimed at all of fourth quarter and 

January businessJanuary business



TACTICS:TACTICS:
•• Fall Campaign: Fall Campaign: 

–– Television/Cable: Miami/West PalmTelevision/Cable: Miami/West Palm
–– Cable TV: Florida Cable AssociationCable TV: Florida Cable Association
–– Newspaper: Miami/Ft. Lauderdale/West PalmNewspaper: Miami/Ft. Lauderdale/West Palm



STRATEGIES:STRATEGIES:

•• Group Business: Group Business: 
–– Target Corporate and Association meeting Target Corporate and Association meeting 

professionalsprofessionals
–– Target domestic US feeder markets with Target domestic US feeder markets with 

emphasis on drive marketemphasis on drive market
–– Target group leisure/tour operatorsTarget group leisure/tour operators
–– Target sports marketingTarget sports marketing
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