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Collier County Tax Collector
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Paradise Advertising & 
Marketing, Inc. 
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Gulf Oil Spill Communication

• Immediate action taken to overcome negative 
perceptions:

- P.R. to partners- local, regional, & national media.

RESPONSE

- ParadiseCoast.com “Travelers 
Update” homepage button 
hyperlinked to Beach 
Conditions webpage. 

- Online Campaign targeting 
key Northern Markets 
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Gulf Oil Spill Communication
RESPONSE
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Gulf Oil Spill Communication
RESPONSE
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Gulf Oil Spill Communication
Visit Florida

• Visit Florida’s immediate response
• $25 Million commitment from Governor

• Top 10 target market television campaign
• 20-second state-wide message
• 10-second Paradise Coast tag
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Gulf Oil Spill Communication
Visit Florida
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Spring/Summer Campaign

• Leisure campaign carrying value messaging.

• Goal: Increase visitation during spring and summer.

• Markets:  

- Florida In-State

- Some national exposure

• Campaign Timing:  April 5th to Mid-September, 2010

• Media:  Spot and cable television, online, e-mail, social 
media and print.

OVERVIEW
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Spring Campaign
Creative

Florida Trend May ’10
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Spring Campaign
Creative

Online banner ad
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Summer Specific Campaign

• Last Summer we saw heightened competition for in-
state summer leisure business.

• June 7th, campaign launched carrying a “harder-
hitting” summer messaging with sense of urgency to 
plan your summer vacation today.

• “Find Your Summer” Campaign Theme

Creative

Summer Specific Campaign
Creative
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Summer Specific Campaign
Television
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Summer Specific Campaign
Online Creative

June 28, 2010 
Staff Report Presentations VIII - 1 
19 of 76



Summer Specific Campaign
ParadiseCoast.com/Summer

• Hotel/attraction deals 
and VIP listings

• Digital Summer Fun 
Guide – with ways to 
stay, play and save.

• Days of Summer Event 
Calendar 

• End of Summer 

Countdown
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Southwest Florida Campaign

• New summer initiative

• Goal: to drive leisure Southwest Florida resident 
bookings by encouraging overnights stays.

• Markets: Collier, Lee and Charlotte Counties

• Campaign Timing:  June 14th – August 31st

• Media:  Television, online, social media and e-mail.

OVERVIEW
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Southwest Florida Campaign

• Research suggested we show our neighbors:

- Beaches – wider, softer, white sand

- The Everglades - Eco-adventures/fishing

- Walkable downtown areas 

- Golf

- Activities for families – zoo, botanical garden

- Summer events

OVERVIEW
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Southwest Florida Campaign
ParadiseCoast.com/Discover
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2010 Campaigns 

Economic Impact Year to Date (5 months):

• Total visitation up 5% over 2009

• Florida Visitation up 8.5% for May 2010

• Additional 34,300 visitors

• Additional $16.1 million in direct expenditures

• Occupancy up 8.3%
- Smith Travel Research Report

KEY PERFORMANCE INDICATORS 
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Discussion/Questions
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Klages Research &

Research Data Services, Inc.  
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Collier County
Tourism Research

Presented to:
The Collier County Tourist 

Development Council

By:

Research Data Services, Inc.

June 28, 2010

May 2010
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Oil Spill
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Oil Spill
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Naples, Marco Island, Everglades:  May 2010 Summary 

 

 

Research Data Services, Inc.               - i -              May 2010 Visitor Profile 
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Executive Summary:  May 2010 
 

1. With the Deepwater Horizon oil spill’s impacts dominating global media, Collier’s tourism industry performed 

impressively in May.  Fully 111,700 travelers sought out the Naples, Marco Island, Everglades area this May (+3.9%), 
with occupancy increasing by 2.3%.  The total economic impact of tourism on Collier County reached $98,291,939 

(+5.4%).  
 

2. Collier’s important Floridian and Southeastern markets grew strongly this May.  The origin distribution is as follows: 
 

 2009 2010  
Apr. Visitor Segments Visitor # Visitor # %  

Florida 51,277 55,627 +8.5 

Southeast 7,095 8,154 +14.9 

Northeast 16,233 15,191 -6.4 

Midwest 12,255 12,399 +1.2 

Canada   1,075   1,452 +35.1 

Europe 14,835 14,409 -2.9 

Markets of Opportunity 4,730 4,468 -5.5 

Total 107,500 111,700 +3.9 
 

3. Among the features most influential in drawing visitors to Collier in May are: 
 

 Influential Features Percent 

 Unspoiled Environment 85.6% 

 White, Sandy Beaches 84.5 

 Warm Weather 72.5 

 Relaxation 70.9 

 Dining Opportunities 63.4 

 Upscale Lodgings 62.1 

 Value for the Money 59.1 

 Upscale Shopping 54.3 
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Naples, Marco Island, Everglades:  May 2010 Summary 
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4. This May, 49.2% are first time visitors to the destination (2009: 47.3%). 
 

5. Better than half drive to reach the Naples, Marco Island, Everglades area (2009: 48.9%;  2010: 53.5%).  Visitors who 

fly dominantly use Southwest Florida International Airport (RSW) (2009: 66.5%;  2010: 64.0%). 
 

6. The month of May saw a 2.3 point increase in the group/business travel segment (2009: 17.1%;  2010: 19.4%). 
 

7. The ranks of travelers who rate the destination as “more expensive” than expected have decreased significantly (2009: 

7.1%;  2010: 3.8%). 

 

8. Travelers’ use of Internet information has reached 95.3%.  Fully 83.8% seek information for their current trip on the 

web.  Airline, hotel, and destination websites; Expedia; Travelocity; and TripAdvisor are sources cited most frequently 

by May visitors. 
 

9. Fully 42.0% of May visitors volunteer seeing a message promoting the destination (2009:  38.1%).  Significantly, 

47.2% say the message played a role in their choosing Collier for this trip (2009:  40.9%). 
 

10. The majority of visitors are satisfied with their experience in Collier (2010: 97.4% satisfaction rating).  Fully six of 

every ten (61.2%) say they plan to return next year. 
 

11. This May’s visitors command a substantially higher median household income (2009:  $128,505;  2010:  $134,242).  

Their average age is 47.8 (2009: 47.1 years of age).  

June 28, 2010 
Staff Report Presentations VIII - 1 
31 of 76



www.KlagesGroup.com © Research Data Services, Inc.  2010

Year to Date 2010
Visitor Profile

(Through May)

June 28, 2010 
Staff Report Presentations VIII - 1 
32 of 76



www.KlagesGroup.com © Research Data Services, Inc.  2010

Number of Visitors
Year to Date 2010

First Quarter 495,300 +5.2

April 111,000 +5.2

May 111,700 +3.9

YTD 718,000 +5.0

2010 D %
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Impacts of Tourism
Year to Date 2010

2010 D %

First Quarter $444,012,345 +2.5

April $133,609,256 +6.6

May $98,291,939 +5.4

YTD $675,913,540 +3.7
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Visitor Origins
Year to Date 2010

# of Visitors 
2010 D %

Florida 218,979 +2.1

Southeast 47,842 +4.1

Northeast 180,879 +7.4

Midwest 137,808 +6.2

Canada 19,413 +7.2

Europe 79,437 +5.2

US Opp Mkts 33,642 +7.2

TOTAL YTD 718,000 +5.0
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Smith Travel Occupancy/ADR
May 2010

Occupancy % D ADR % D

Naples MSA 57.3% +1.9% $148.85 +1.5%

Naples Upscale 66.4% +1.2% $182.90 +0.3%

Sarasota-Bradenton 56.3% +6.8% $100.77 -2.2%

Miami-Hialeah 67.3% +5.3% $134.06 -0.8%

Florida Keys 76.9% +3.8% $170.41 +2.2%

Ft. Myers 47.0% +9.3% $111.34 -1.2%

Clearwater 58.4% +3.4% $103.29 -0.5%

St. Petersburg 57.2% +8.5% $107.71 -4.9%

Palm Beach County 58.8% +11.7% $108.61 -4.3%

Ft. Lauderdale 63.6% +8.3% $101.83 -3.2%
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Smith Travel Occupancy
May 2010

Occupancy (%)

Trans % D 09-10 Grp % D 09-10 Total

Naples MSA 31.9% +2.8% 25.4% +4.6% 57.3%

Miami-Hialeah 45.9% +11.3% 17.7% -7.9% 67.3%

Florida Keys 63.7% +0.9% 13.0% +23.4% 76.9%

Ft. Myers 29.7% -1.6% 16.0% +24.7% 47.0%

Sarasota-Bradenton 38.6% +2.5% 17.7% +20.5% 56.3%

Clearwater 36.1% -0.1% 22.3% +9.7% 58.4%

St. Petersburg 39.6% +7.8% 17.1% +15.7% 57.2%

Palm Bch Cty 36.6% +11.1% 20.8% +12.5% 58.8%

Ft. Lauderdale 42.2% +10.6% 18.0% +0.5% 63.6%
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ADR ($)

Trans % D 09-10 Grp % D 09-10 Total

Naples MSA $140.61 -2.3% $159.23 +3.8% $148.85

Miami-Hialeah $138.80 +0.3% $134.07 -4.6% $134.06

Florida Keys $171.99 +2.9% $163.48 -1.9% $170.41

Ft. Myers $123.46 +5.6% $95.18 -7.4% $111.34

Sarasota-
Bradenton

$98.83 -5.5% $105.01 +4.5% $100.77

Clearwater $109.86 +1.9% $92.68 -4.0% $103.29

St. Petersburg $108.16 -4.4% $108.14 -7.7% $107.71

Palm Bch Cty $106.87 +2.1% $116.15 -12.7% $108.61

Ft. Lauderdale $95.79 -1.7% $126.77 -2.0% $101.83

Smith Travel ADR
May 2010
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Occupancy/ADR
Year to Date 2010

Occupancy ADR

2009 2010 % D 2009 2010 % D

January 61.2% 68.0% +11.1% $175.9 $162.5 -7.6%

February 78.3% 81.6% +4.2% $249.6 $229.9 -7.9%

March 80.3% 83.3% +3.7% $241.1 $235.8 -2.2%

April 70.6% 75.8% +7.4% $213.5 $205.1 -3.9%

May 60.9% 62.3% +2.3% $149.4 $145.9 -2.3%
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May 2010
Visitor Profile
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H/M/C Number of Visitors

May
2009

May
2010

‘09-‘10 
D %

107,500 111,700 +3.9
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Impacts of Tourism
Estimates Direct & Induced

May

2009

May

2010
‘09-‘10 

D %

$93,230,441 $98,291,939 +5.4
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Visitor Origins
May 2010

# of Visitors 
2010 D %

Florida 55,627 +8.5

Southeast 8,154 +14.9

Northeast 15,191 -6.4

Midwest 12,399 +1.2

Canada 1,452 +35.1

Europe 14,409 -2.9

US Opp Mkts 4,468 -5.5

TOTAL 111,700 +3.9

June 28, 2010 
Staff Report Presentations VIII - 1 
43 of 76



www.KlagesGroup.com © Research Data Services, Inc.  2010

First Time Visitors (% Yes)
May

%

6.9

42.3

4.3

43.0

47.3 49.2

0.0

10.0

20.0

30.0

40.0

50.0

60.0

2009 2010

New Market Share Gain from FL
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Purpose of Trip
May

2009 2010

Vacation/Weekend Getaway 80.9% 81.1%

Business/Conferences/Business Mtgs 17.1 19.4

Visit with Friends/Relatives 6.5 5.4
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48.9
53.5
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Transportation Mode
May
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66.5
64.0

15.7 17.4

7.0 6.6 5.3 4.7 2.0 4.7
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Satisfaction (combined) 95.2% 97.4%

Would Recommend 95.7 96.3

More Expensive 7.1 3.8

Return Next Year 63.2 61.2

Visitor Perceptions

May May
2009 2010
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Visitors Describe
Naples, Marco Island, Everglades
 Accommodating.

 Affluent.

 Beautiful.

 Calm.

 Clean and organized.

 Comfy.

 Enjoyable.

 Entertaining.

 Everglades.

 Expensive.

 Family oriented.

 Favorite weekend getaway.

 Fifth Avenue.

 Golf.

 Great weather.

 Group retreat.

 Hiking.

 Home-like.

 Lovely.

 Luxury.

 It is easy to fly in here.

 Not too commercialized.

 Old time charm.

 Peaceful.

 Quiet.

 Reasonable.

 Relaxed, friendly.

 Safe.

 Salubrious.

 Slow-paced.

 Throwback to a different time.

 Tropical.

 Up market.

 Vacation spot.

Warm.
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Average Age (yrs) 47.1 47.8

Median HH
Income $128,505 $134,242

Average Age/Median Income

May May
2009 2010
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Thank you!
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Miles Media Group
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Naples Marco Island Everglades CVB 
Measurement Dashboard

May 2010

LM = vs. last month | LY = vs. last year | 

IB= vs. Industry Benchmarks |B = vs. 2009 baseline

Good Not Significant Needs Attention

Time on Site: 5.16
Minutes

Bounce Rate: 34%
of Home Page

Bounce Rate: 45%
Overall

ENGAGEMENT LY IB          B

5.16

33.0%

45.3%

5.39

35%

55.5%

SIGNALS OF INTENT TO TRAVEL (SIT)

Total conversions

5.9% 
of total page views

7,982
Signals of Intent to Travel

See breakdown below

ACTIVITY

32,665 Visits

135,104    Page Views

184,015  Visits Year-to-Date (vs. 160,137 visits in 2009)

837,462   Page Views Year-to-Date (vs. 770,066 in 2009)

LM LY

14%

2%

12%

3%

SIT BREAKDOWN

Guide Orders:                       473
Book Hotel:                             905
Newsletter Signup:                   177
Deals Page views:                  1,620
Property Detail Views:          3,694
Download Guide Link:              204
Savings Click Here:                 909

-3%
-15%
+55%
-32%
-17%
+3%

+13%

+117%
-11%
+75%

+136%
+14%
N/A
-31%

LM LY

0 – 12% change 13% or higher change

5.58

34%

51%
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MOST REQUESTED PAGES

1. Home 

2. My Florida Savings

3. Stay/Accommodation Listings/Hotel Accommodations

4. Beach Conditions

5. Events Calendar/Current Events

CAMPAIGN RESPONSE

259
Total Responses

1%
Percent of total visits

SOURCES OF TRAFFIC VISITORS BY STATE

Baseline average 

percentages for 

2009:

Search Engines: 

41%

Campaigns:

5%

Other:

54%

1. Florida:                10,487
2. New Jersey:          2,015
3. Virginia:                1,756
4. Georgia:            1,262
5. New York:             954

+17%
+13%
+29%
+31%
+3%

+7%

+20%
+16%

+9%
-3%

LM LY

36%

1%

63%

Search Engines

Campaigns

Other Sources
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Visits – 2008-2010

Visits by Day for May
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Trended Top 4 Markets for Month

Orlando

Philadelphia

Miami

Washington D.C.

International

USA                       24,758                            

International:       2,927                           

Unique Visits for Month

Canada

Germany

UK               

Sweden

France  

LM             LY

+16%

+25%

+7% 

+10%

-1%
+19%
+16%
+65%
+78%

+18%
+20%
-32%
-11%
+40%

588
415
500

33
119 0
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Top Internal Search Terms

Internal Search Term Number of Searches 

3rd street south 1

4th of july 1

airboat 1

antique shops 1

bonita springs 1

Content Report
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DMO Competition - Quantcast

VisitStPeteClearwater.com*

Sarasotafl.org

FortMyers-Sanibel.com

Paradisecoast.com

Site Reach by US People April 2010

ParadiseCoast.com 17,000

PalmBeachFL.com 26,900

Fla-Keys.com 75,800

DaytonaBeach.com 59,600

*St. Pete/Clearwater launched a new site with a new URL at the end of December, so data is only available starting in January.
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Sales & Marketing Technologies, Inc.

June 28, 2010 
Staff Report Presentations VIII - 1 
60 of 76



Overall Search Engine Performance
• Visitors to the website increased 8% over April

• There was an increase of 70% over May last year. 

• May search engine referrals down 12% over April

• May Search Engine Referrals down 24% over 2009 

• May had highest month on record for visits

2nd highest month for Page Views on record

CVB Monthly Search Engine Report
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Search Engine Optimization Actions

• Tracked and analyzed site traffic statistics to determine 
course of action

• Resubmitted site to search engines and directories below

• Researched search engine rankings 

• Made adjustment to interior website pages

• Created third party blog posts for Beach Conditions

• Created business profiles

• Created and submitted new RSS feeds

• Researched Competitor’s Back-links

• Conducted social bookmarking

• Generated report to summarize action taken

Naples CVB Monthly Search Engine Report
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Naples CVB Monthly Search Engine Report
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Naples CVB Monthly Search Engine Report
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Phase V 
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Inquiries – Leading 4 Countries
May 2010

2009 2010

USA USA
Canada Canada
Germany Brazil
UK UK & Bangladesh
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Inquiries - Leading 6 States
May 2010

2009 2010

Florida Florida
Illinois New York
New York Minnesota
Pennsylvania California
Ohio Illinois
Michigan Texas
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Collier County CVB
Inquiries by Type

Calendar Year

May 2010            Y-T-D

Phone 186 1,114
Publications          4,357 20,182
Web site 302 3596
Info@ParadiseCoast 1 23
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Misc. CVB Services
Calendar Year

May 2010

Hotel Bookings 14
Info Ctr Shipments 3,500
Editorial Gen Calls 65
Mtg Planner Calls 0
Storm Info Calls 0
Storm Accommodations           0
Sports Council  5

Y-T-D

50
20,500

323
3
5
0

24

June 28, 2010 
Staff Report Presentations VIII - 1 
72 of 76



Live Chat by Page

May 2010

Page # of chats Minutes Min/Chat

About the Area 0 0.0 0.0

Arts & Culture 0 0.0 0.0

Attractions 0 0.0 0.0

Beachs & Parks 4 14.0 3.5

Calendar of Events 0 0.0 0.0

Contact us 0 0.0 0.0

Dining 1 2.2 2.2

Family Fun 0 0.0 0.0

Fishing 0 0.0 0.0

Golf 0 0.0 0.0

History & Heritage 0 0.0 0.0

Home Page 26 155.0 6.0

Media Planner 0 0.0 0.0

Meeting Planners 0 0.0 0.0

Nature & Wildlife 0 0.0 0.0

Order a Guide 0 0.0 0.0

Shopping 0 0.0 0.0

Site Map 1 4.4 4.4

Spas 0 0.0 0.0

Stay in Paradise 0 0.0 0.0

Things to Do-Main 5 14.1 2.8

Travel Professionals 0 0.0 0.0

Wedding 1 2.3 2.3

Totals 38 192.1 5.1

       BY PAGE
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Live Chat by Topic

May 2010

Topic # of chats Minutes Min/Chat

Accommodations 7 33.8 4.8

Airport 2 8.1 4.0

Attractions 4 25.3 6.3

Beaches 3 12.2 4.1

Charters and Tours 2 6.3 3.2

Dining & Nightlife 3 14.2 4.7

Events & Festivals 1 5.1 5.1

Golf 1 4.6 4.6

Misc. 12 69.4 5.8

Visitor's Guide 3 13.2 4.4

Totals 38 192.1 5.1

       By Topic 

June 28, 2010 
Staff Report Presentations VIII - 1 
74 of 76



Publication                             MONTH YTD % of Total

Meeting Planners

Market Group Fulfillment 3 99 5%

FAM 2010 0 38 2%

Meeting Planner Kit Fulfillment 7 98 5%

Meeting Planner Non-Kit Fulfillment 1 4 0%

Other/Unknown 1 236 11%

Post Show Followup

2010 Destination Showcase 0 28 1%

2010 Helmsbriscoe 0 112 5%

Boston Appreciation Luncheon 2010 0 40 2%

Philly 2010 0 47 2%

Planning Connection 2010 0 152 7%

Successful Meetings 0 237 11%

TSAE Planners 2010 0 53 3%

Meeting Planners 12 1,144 55%

Promotions

Summer VIP 2009 0 2 0%

Summer VIP 2010 4 94 5%

Promotions 4 96 5%

SMERF Group Leaders 0 1 0%

Travel Agents

JetBlue Airways 2010 0 1 0%

Luxury Travel Agents 0 125 6%

MLT 2009 0 55 3%

Other/Unknown 2 12 1%

Travel Agents 2 193 9%

Grand Total: 18 2,080

Misc Services

May 2010

June 28, 2010 
Staff Report Presentations VIII - 1 
75 of 76



Questions?
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