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Economic Emergency
Campaign Results

o Visitors to the CVB website have increased dramatically
for-all markets receiving advertising

Country |August ‘08 |September ‘08 | October ‘08
UK 116 5,220 21,533
Canada |35 3,139 1,277
Germany | 8 1,689 2,132

Note: Canada has not received any advertising support in October




# Paradise

Economic Emergency
Campaign Results

e Many visitors from these markets are from targeted
cities receiving advertising

- England: London (76%) and Manchester. (9%)

- Germany: Frankfurt (29%), Hamburg (7%), Munich
(5%) and Dusseldorf (4%)

- Canada: Toronto (27%), Montreal (22%)
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Economic Emergency
Campaign Results

 Fulfillment center beginning to receive leads from recent
advertising

- TIA Discover-America Fall ‘08 GO GUIDE: 1000+
consumer. leads already.

- United Kingdom and Germany consumer, enline
initiatives are delivering above planned

- Between 5 - 8% incremental impressions to-date
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Specialty Guide Webinar

o October. 301, 2008

« Hosted webinar. for partners regarding new 2009
Specialty Guide advertising opportunities

o Sales representative was in market that week, and
webinar. was for. those partners unable to meet with
representative.
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Specialty Guide Webinar

CUETURE

» Offering 4 Specialty Guides for, 2009, == rts /@,},}ﬁ,

- Arts, Culture & Heritage Guide
- Meeting Planner. Guide

- Bridal Guide

- Eco-Tourism/Green Guide

o |[nserted into appropriate publications,

Ew (-;g!.i des

and overruns used as fulfillment
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Specialty Guide Webinar

o Digital “flipbook™ versions of guides
- Posted on CVB website

- Emailed to existing database of/niche target and
used as digital fulfillment
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Seasonal Promotions

» Monthly seasonal banners featured on homepage

- Example: November “Arts & Culture” banner

Vacation & Inspiration
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Seasonal Promotions

o Links to web page with partner. packages relating to that
month’s seasonal theme

88°F/31°C EA The Official Visitor Information Site for Naples, Marco Island & the Everglades
Book Paradise Now
Paradise Coast Blog
Golf Packages

Great Offers

Naples Area

Bellasera Hotel
BUY ONE NIGHT, CC HT FREEI

Paradise Coast Videos

Weddings
Hilton Naples
Travel Manager Hilton

The Paradise Coast Park Shore Resort
Blueway BUY ONE NIGHT,
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Seasonal Promotions

» Seasonal themes matched with other e-marketing
efforts when possible

- VISIT FLORIDA.com banners
- VISIT FLORIDA e-magazines

- “Postcards from Paradise” e-blasts sent to existing
database
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Destination DVVD

» Key fulfillment piece used mainly for travel trade
« Recently updated with new video footage

e To view, visit ParadiseCoast.com/video
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Recent Print Creative

e Consumer Leisure

- Arthur-Frommer’s Budget Travel 1/3 page ad in February issue

There's still a place in Florida where great vacations are about
winding down, gaining perspective and recharging your batteries.
Here, the water is a littla calmer, the beaches a bit more secluded,

and the escape, way more enjoyable.

Discover Florida's Last Paradise | www.ParadiseCoast.com or 1-800-2-escape
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Recent Print Creative

e Consumer Leisure
- 2009 Visit Florida Official Florida Vacation Guide 1 +1/2 page

co-op ad
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e Consumer Leisure

- 2009 Visit Florida's Beach
Getaways full page co-op ad

There' 11l a place in Florida whers grest vacations are about winding down, gaining penpective and @ Naplcs Marco Island

recharging your batteries. Here. the water is a lthe calimes, the besches a bit more sechided, and the EVCFMCSM
SR, Wity oysble. PP d cultire, the Paradine Comt™ swats. EARAGDIEE COABTS
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e Consumer Leisure

- 2009 Visit Florida's Beach
Getaways full page co-op ad

There's still a place in Florida where great vacations are about winding down, gaining perspective and Naples MarcoIsland

recharging your batteries, Here, the water is a little calmer, the beaches a bit more secluded, and the Everglades%
sm N

escape, way more enjoyable. From di ing toartsand culture the Paradise Coast™avaits. — p a 1a 2 £ 0 B,

Discover Florida's Last Paradise™ | www.ParadiseCoast.com or 1-800-2-escape




# Paradise

e Consumer Leisure

- Virtuoso Life full page ad in
Nov/Dec issue

There's still a place in Florida wh bout winding down, gaining perspective and Naples @

ches a bit more secluded, and theescape,  Marco Island

the Paradise Coast= awaits.

Discover Florida's Last Paradise™ | www.ParadiseCoast.com | Call your Virtuoso agent for more information hverg]ades

PARADISE COASTS
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e Consumer Leisure

- Conde Nast Traveler. 1/3
page co-0p ad in January
“Florida Escapes” issue

There's still a place In Florida where great vacations are about
winding down, gaining perspective and recharging your batterles,
Here, the water Is a little calmer, the beaches a bit more seduded,
and the escape, way more enjoyable.

Dizcover Florida's Last Paradise” | www.ParadiseCosst.com or 1-800-2-escape
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Recent Print Creative

e Travel Trade

- 2009Visit Florida Official Travel Industry Guide half:page
co-op ad

Shaw your dients a place in Florida where great vacations are still about winding down, gaining perspective and recharging
the batteries. Here, the water s a little calmer, the beaches a bit more secluded, and the escape, way more enjoyable.

Discover Florida's Last Paradise™ | www.ParadiseCoast.com or 1-800-2-escape
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Recent Print Creative

o Group Business: Assaciation

- Half'page ad in Nov/Dec issue of FSAE Association Source: &

December issue ofi TSAE Capital Executive
f\‘f

‘u'.'

qpﬂs, 437 pn.

‘h"‘ﬂﬁf:d Se'f‘ﬁng

You know your group is special. 5o here's your chance to bring them together in a place they'll remember Manlis @

for all the right reasons. It's home to Florida's best meeting properties and venues in a tropical setting. Marcolsland
B
e

Discover Florida's Last Paradise” | www.ParadiseCoast.com/Meetings or 1-239-252-2379 or 1-800-830-1760 Everglades
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Recent Print Creative

o Group Business: Corporate

- Meetings South half'page co-op ad in December; issue

Naples 10:30 am.
Getting some fresh air at fhe antwal conference.
Feeling good about what's on the horizon.

There’s a part of Florida where meetings always feel like
retreats. Where the year's goals are set on golf greens,
presentations are made poolside, and great ideas flow as

naturally as a warm breeze. Discover Florida's Last Paradise™

www.ParadiseCoast.com/Maeetings or call 1-239-252-2379 or 1-800-830-1760
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Recent Print Creative

o Group Business: Sports

- Sports Events half page co-op ad in December; issue

There's nothing like playing in Paradise. You'll find all-star facilities in easy-to-get-to, Nlp] " G"
aplEs
family-friendly areas. Enjoy hotels ranging from budget to five-star and offering great h.-la_rcn Islmd
- g
deals for sports groups. Best of all, you'll be in a part of Florida that's more of a tropical -_——'I""‘v--""*ﬁ—'
o : Everglades
escape, filled with limitless recreation for your team and fans e |~ aripual

: ; ; © SPOATS COUNCIL
Discover Florida's Last Paradise™” | www.AthletesinParadise.com or 1-800-342-3110 Waren Na 3 Roo I 1ad
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Recent Print Creative

e |[nternational

- 2009 International Travel Planner half;page co-op ad
o Translated into French, Spanish, Portuguese & German

The best of Florida, all in one place, White sand beaches, colourful sunsets
gentle breazes and the warm waters of the Gulf of Maxico. Dining from casual to gourmet
culsing featuring fresh local seafood. Add on shopping miles of art galleries, and the outdoor
explaration of the Everglades — and you've found Flodda’s best haliday destination.
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