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Waterfront cafes,lavish hotel dining rooms,
romantic seaside restaurants, Eur
bi legant steakhouses, seaf

pubs, trendy trattorias. .. The list of The Paradi:

Coast's restaurants is a lengthy one giving

groups a wealth of divergent dining experiences.

Whether it's dining al fresco under the stars,

sipping fine wines at a plush gourmet room or

enjoying Florida stone crab claws and frozen

margaritas on a veranda overlooking the bay, The

Paradise Coast can accommeodate a wide variety

of discerning tastes and desires.

Enhancing the appeal is the buyout possibili-
ties at many restaurants and the proximity of

and dine-

restaurants on Fifth Avenue South and Thi
Street South offer planners an impressive line up
of restaurants that tout creative chefs, innovativ
haute cuisine and impressive wine lists. In addi-

tion, several restaurants in the Naples area

restaurants, Developed by passionate local resi
nits, the eateries run the gamut from exquisite
. French, Greek and other ethnic restaurants

and tearcoms to wine, sushi and oyster bars as

- 698 5th Avenue South, Naples| (239) 403-8777 or (888) 403-8778 | wwwInnOnFifth.co | Sales@inOnFifth com

ine utilizing only
Naples Originals, an

association of 45 independent restaurants,

(wwwinaplesoriginals.com) introduces planners

totheva tions available with links

member restaurants'Web sites and menus, an
events calendar and information on gift certifi-

Meet The W%
Neighbors

tin

Bl

Savor The
Season

. For the steak connoisseurs in
one of America’s top-five steak
el of the Hilton
Naples. Seafood devotees will love Truluck's Naples,
where fresh f; s like crab, lobster, fish and
shrim xpertly prepared nightly.

Bellasera Hotel
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6t Annual Colller County
Tourism Week

TAKING OUR PLACE IN HISTORY

[ Collier County Tourism ]

Promotional/Event materials for: May 14t Tourism Week
Celebration include...

e |[nvitation and 2 E-blasts
e Program and Fact Card

e PowerPoint Presentation template
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6" Annual Collier County
Tourism Week

Collier County Tourism

TAKING OUR PLACE IN HISTORY

% Save the date!

Join us for the
6th Annual Collier County Tourism Week
& Tourism Star Awards
May 14,2008 | Marco Island Marriott Beach Resort

| Collier County Tourism

TAKING OUR PLACE IN HISTORY
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Spring/Summer Campaign

Top Markets

In State
 Miami/Ft. Lauderdale

» \WWest Palm Beach

» Orlando |
o Tampal/St. Petersburg A Getaway, Not Faraway.
Paradise Coast™™
Out of State
 New York

Everglades

..-' \ ._;_'- . . . - r Manles @ ..
o Chicago ? ;ﬂ I Click to D|5Fover Florida’s HM
7 oy # = Paradise Coast*™™ ——
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Spring/Summer Campaign

 April — September 2008 Sping FamiLy Fun

Media
oV

* Online/CVB landing page

« Magazine/Newspaper Click here for
money-saving packages.

e E-blasts
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V.l.P. Program

V. I P. ) b * Up to $3000 in savings

T Values in * More than 75 promotional
A P ar a| = offers from local area

; ; i ﬁ'ﬂ MARCOS A g
The GreatesNaples hamber of (ummerc - & Everglades Area b
\ ',g',,___ '__ i .%%'.;s'tﬁ'ﬂﬁ Chamber of Commerce u S I n e S S e S

o Distributed at area chamber

visitor. centers
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V.l.P. Program

V. I. P. ) e daoind - COMPONENtS

| Value§ AN . Card includes promotions and
A P ar ,_ ’ locations map

D S NMARCOS Everglades Area

The atet Naples Camber of Commerce 7 gﬁ
4 wrrpai] s ISLAND< Chamber of Commerc
\ P m— 1 E ISLJ 5
) " ; CHAMBER OF COMMERCE : £ o

e Point-of-Sale

« Table Topper display for visitor
centers

» Decal for participating
businesses
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V.l.P. Program

Online Components

o All'media directs consumers

to V.I.P. landing page

o Link to web pop-up map

with visitor center locations

86 Florida's Paradise Coast - Visit Naples, Marco Island & Everglades

- < @ hrwp:/ /www.paradisecoast.com/ v i (Gl

Getting Start adiiness AMB Personal Banking  Inn on Fifth Naples Miles Media - Uploa..  Florida's Paradise Co.

searcH[ |

> PSSR
’,HAYII
> 22031, o Plan on the

VIP treatment

Al P one
Get in destination
-
with the Paradise Coast VIP card.
Savings include upgrades and extra values.

Al you have to do is pick up your VIP card once you arrive. Cards are available
at area Visitor Centers. Valid May 1st through October 15th 2008,

For a map and directions to our Visitor Centers, click here.

You'll find great offers from fine establishments offering all you want to see and
do in Naples, Marco Island and the Everglades. Below are examples of the
special offers you can receive — just by coming here and being our guest!

Sponsored by,
SINMARCO: Everglades Area
EIE”isLAN

N - v Chamber of Commerce

Naples
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Media Recap

o |_eisure Marketing
- Niche Media
- Geographic HIT

TOTAL: $1,546,000
» Group/Business $89,000
* [nternational $145,000

TOTAL BUDGET $1.7 million
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