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# Paradise

HSMAI Adrian Awards

G0ld

* Florida’s Last Paradise - Print Campaign

oSilver

Florida's Last Paradise -Television (Swamp Walk)

Florida’s Last Paradise - Print (Beach Campaign)

Florida’s Last Paradise - Print (Swamp Walk)

Florida’s Last Paradise - Television Campaign



# Paradise

HSMAI Adrian Awards

eBronze

 Florida’s Last Paradise - Overall Campaign
o Florida’'s Last Paradise — Print (Hammocks)

 Florida’s Last Paradise - Print (Couple Stone Crab)



# Paradise

New Creative

e Media Type

* L eisure Marketing
* Niche Media
« Group/Business Media

e International Media

sPromotion

Display




# Paradise

Leisure Marketing
Consumer Magazines

e Ladies Home Journal

e Midwest Living




# Paradise

The Niche Media

Niche Markets

e Golf
» Play Florida Golf




# Paradise

The Niche Media

Niche Markets

e ECO

o Audubon Natural Wonders of Florida

Big Cypress National Preserve, B:5 am.
AMWEJME“-_’MRN: in Flight

it e perfect F Florida adventure.




# Paradise

The Niche Media

Niche Markets
 Bridal/Honeymoon

» Bride's Florida

Give your “Happily ever after” a great place to start. Come discover a part of
Florida basked by the sun and filled with romance. It's an enchanted location
for a storybook wedding and perfect for your heneymaoon.

Discover Florida’s Last Paradise™ | www.bf.ParadiseCoast.com or 1-800-2-escape




# Paradise

Group/Business Media
Group Business Corporate

o Small Market Meetings

Aapies, T:37 pn.
Ap clegant sctting with a tropical glew .
An event that impresses.

You knowyourgroup isitordinary. So bring them togetherina place theyll rememberfor all the right

reasons. |ts home to Floridas best properties and event venues, surrounded by tropical beauty.

Discover Florida's Last Paradise™ | www.smj. Paradise.com or 239-252- 2379 or 1-800-830-1760

GCT-ATE Smal Mt Mg 1



# Paradise

Group/Business Media
Group Business Association

o TSAE Capital Executive




# Paradise

International Media
International Co-op

o Visit USA Assaociation

Where Florida holiday dreams come true.

The perfect Florida holiday is becorning rmore eusive each day -
except along Florida's Paradise Coast™. From Naples' tropical flair to Marco
5| hnd‘swd&whrbe sand beaches, to the adverture of Florida's Everglades,
this is where hldaydearn 5 beomm ernaalrt].I

MP adiseloast.oom or 01732-8 0 For Free Visitors Guide




# Paradise

Promotlon

« \Wedding E-Blast

o British In-Elight Ad r——

wwwParadiseCoast.com
or139-125-1013

 Kid Friendly Web Banner,

3 . . . Naples @
What ~ LOLS want in a Florida Vacation Marcolslsad

Eve rg!-'_’ttll'::i-




# Paradise

Tradeshow Display

e Clyde Butcher Tradeshow Display

@ Naples MarcoIsland
Everglades ===

CLYDE BUTCHER'S BIG CYPRESS GALLERY

Clyde Butcher Photos are now 37"x 27" with a 1.5" White Frame.
High Tables are 24" round. 6 are shown here.

goes at end. They have white tops and a black skirt.
Carpet is Sand colored.
Logo " with 3" white frame.
Wall to be built by tradeshown. Possibly printed fabric over a sturdy frame suitable for hanging the Photos.
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