
Naples Marco Island Everglades CVB

Task Report

Created - Between 4/13/2014 - 5/14/2014

Debi DeBenedettoTask Assigned User:

Account Name
Contact Name

Task TypeCreate
Date

Due Date Closed Date Closed by UserStatus

4/21/2014Registration -
Conference/Trade shows

4/21/2014 Debi's Activity Tracking Account

Register Florida Encounter and create planner invitation list 15 planners per hotel we have 6 participation .

Open

Debi DeBenedetto

6/2/2014Trade show preparations4/23/2014 Debi's Activity Tracking Account

From: PirreMichelle

Open

Debi DeBenedetto4/2/20144/3/2014Advisory Meeting4/18/2014 Debi's Activity Tracking Account

attended advisory roundtable

Closed

Debi DeBenedetto

Debi DeBenedetto4/18/20144/18/2014Film4/18/2014 Debi's Activity Tracking Account

follow up all afternoon on IPEC show.

Closed

Debi DeBenedetto

Debi DeBenedetto4/18/20144/18/2014TDC Meeting / reports4/18/2014 Debi's Activity Tracking Account

TDC report complete and turned in.

Closed

Debi DeBenedetto

Debi DeBenedetto4/18/20144/15/2014CVB Project4/18/2014 Debi's Activity Tracking Account

several hours and meeting on budgets.  2015 budget request turned in

Closed

Debi DeBenedetto

Debi DeBenedetto4/18/20144/16/2014Attend Meeting / Show /
Conference

4/18/2014 Debi's Activity Tracking Account

Attended IPEC San Antonio 4 days.  Got 5 Rfps out and great leads and meetings. Independent Planners Educational Conference.  Follow up this week.

Closed

Debi DeBenedetto

5/15/2014Fam Arrangements
-planned - itinerary

4/21/2014 Hilton Naples Open

4/23/2014RFP sent to partner4/23/2014 Meeting Connections Ohio

assisted planner info and sent out Rfp will assist site June

Open

Dwight Loken 614-898-9361

Debi DeBenedetto4/17/20144/17/2014Assisted Mtg Planner4/17/2014 Naples Marco Island Everglades
CVB

From: Hentges, Kim

Closed

Debi DeBenedetto 239-252-2379
or 239-734-0295
debide@colliergov.net

Debi DeBenedetto4/22/20144/22/2014Assist Meeting planner
-sales kit email  photos or
video

4/22/2014 TD Securities

Assisted request

Closed

6/9/2014Rfp enhancement granted5/7/2014 Waldorf Astoria Naples

See if booked

Open

Lisa Buss 594-6023
lisa.buss@waldorfastoria.com
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DATE: May 14, 2013 
 

TO:  JoNell Modys 

  Naples, Marco Island, Everglades CVB  
 

FROM: Terence Gallagher; Doug Ruchefsky; Carlyn Topkin; Danielle 

Hendricks 

Lou Hammond & Associates 
 

CC: Jack Wert; Angela Aline; Lou Hammond  
 

RE: Activity Report – April 9 – May 14, 2014 
 

Following is a summary of services conducted by Lou Hammond & Associates on behalf 

of the Naples, Marco Island, Everglades CVB during April 9 – May 14, 2014. 

 

1) MEDIA HIGHLIGHTS 

 

FORBES TRAVEL GUIDE 

As a result of ongoing communication with DeMarco Williams and Jen Kester, the outlet 

included recommended accommodations, shopping, restaurants, golf and more in Naples 

on May 14. 

UMV: 9,956,125; Media Value: $66,374.17 

 

MEETINGS FOCUS 

As a result of working with the Meetings Focus team, the outlet included highlights of the 

destination throughout its annual Florida supplement/April issue. 

UMV: 22,751; Circ: 25,030; Media Value: $4,185.91 

 

MONTREAL GAZETTE 

As a result of working with Rochelle Lash, the outlet featured the Snowbird Special at 

The Inn on Fifth on April 16.  

UMV: 343,523; Media Value: $2,290.15 

 

TREKAROO 

As a result of hosting Erin Gifford, the outlet featured an article titled, “Top 10 Things To 

Do in Naples Florida For Families,” which included a number of activities, hotels and 

restaurants in the destination on May 10. 

UMV: 172,424; Media Value: $1,149.49 

 

TAMMILEE TIPS 

As a result of pitching in advance of National Stress Awareness Month, the outlet 

featured a blog post on stress-free options offered in the destination on April 13.  

UMV: 94,441; Media Value: $629.61 
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KIDVENTUOROUS 

As a result of hosting Erin Gifford, the outlet featured an article on the Dolphin Explorer 

cruise on April 30.  

UMV: 13,685; Media Value: $273.70 

 

MAINLY SOUTHERN 

As a result of pitching in advance of National Stress Awareness Month, the outlet 

featured a blog post on stress-free options offered in the destination on April 13.  

UMV: 2,340; Media Value: N/A 

 

 

2) MEDIA VISITS 

 

Agency is promoting the destination with ongoing media visits including:  

 

ERIN GIFFORD, KIDVENTUROUS, APRIL 13 – 14 

Agency worked with Gifford for her visit to the destination in April. Agency secured 

accommodations at the Waldorf Astoria Naples. Activities were secured including The 

Dolphin Explorer, Naples Zoo and Naples Botanical Garden. 

 

ALLISON ENTREKIN, SOUTHBOUND MAGAZINE MAY 9 – 11 

Agency worked with Entrekin to feature Fifth Avenue South and Third Street South for 

the magazine’s Street Smart department. Avenue5 and Campiellos agreed to host for 

dinner. Agency reached out to other restaurants of interest for hi-res photography.  

 

BLAKE MILLER, CAROLINA BRIDE, JUNE 27 – JULY 1 

Agency pitched and is working with Miller, who is interested in traveling to the 

destination to compile a confirmed honeymoon feature for Carolina Bride magazine. 

Miller has requested assistance with round trip airfare from Charlotte to RSW along with 

access to a rental car during her stay. Agency secured accommodations at the Inn on Fifth 

for the Naples portion of her trip and the Hilton Marco Island Beach Resort and Spa for 

the Marco Island portion of her trip. Agency compiled a trip estimate and itinerary in 

addition to booking flights. 

 

JESSICA SANDERSON, MODERN DAY MOMS, JULY 25 – 26  

Agency worked with Sanderson who is based in Sarasota and is interested in visiting 

Marco Island to showcase the recent TripAdvisor accolade. Agency confirmed 

accommodations for Sanderson at the Marco Island Marriott. Agency continues to work 

with Sanderson for other itinerary activities.   

 

ALISON LEWIS, HEALTHY TRAVEL, SUMMER 

Agency is working with Lewis to secure a feature story angle and activities. Client 

provided recommendations, including healthy eating spots to showcase in the area such 

as Sea Salt and The Cider Press Café. Agency is still seeking accommodations and will 

compile a trip estimate accordingly. 
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SEAN MANNING, RHAPSODY 
Agency met with Manning to discuss a potential feature travel story in an upcoming issue 

of the magazine. Manning was interested in pursuing an angle featuring an Everglades 

experience, possibly contrasting it with a visit to Naples. Agency is following up with 

more information and will subsequently secure dates for a visit. 

 

LAURA MANSKE, FREELANCE (PARADE) 

Agency is working with Manske for a potential media visit in late summer. Once dates 

and coverage are confirmed, agency will submit the formal press request. 

 

JOHN THOMASON, BOCA RATON MAGAZINE 

Agency is working with Thomason, who expressed interest in covering Naples as part of 

a story for the publication. Agency is working to find available dates for a visit and will 

send a press request accordingly. 

 

JANICE NIEDER, FREELANCE 

Client worked with Nieder during her previous visit to the destination with SATW – 

requested that agency help arrange a second trip for a Marco Island feature. Client 

suggested accommodations at Marco Island Marriott and informed the agency that Nieder 

has also experienced the Dolphin Explorer Cruise. Agency connected with Nieder 

directly, who suggested a visit at the end of 2014.  Agency will follow up accordingly. 

 

LENA KATZ, JUSTLUXE 

Agency is working with Katz, who has expressed interest in visiting the destination and 

staying at the Naples Bay Resort and the Inn on Fifth. Dates are pending, and the agency 

continues to brainstorm potential story angles to maximize resulting coverage. 

 

 

3) SOCIAL MEDIA 

 

Agency social media efforts during the period of April 9 – May 14, 2014 include: 

 

 LH&A Facebook  

 April 29 – We’re feeling the chill today in New York. With beach season 

around the corner, we’re dreaming of some of our favorite spots to pass the 

time 'til we officially defrost. Where do you love to soak up the sun? 

Pictured below: Naples, Marco Island, Everglades - Paradise Coast, Bermuda 

Tourism, JW Marriott Guanacaste Resort & Spa, Sonoma County, CA and Phi 

Phi Island in Krabi, Tourism Authority of Thailand NA. (5 photos) 

 LH&A Value Blast 

- April 16 – Fuel Up Package at Sunset Cove Resort 

- April 23 – Spring Specials For Daily Play at The Quality Inn & Suites 

Golf Resort 

- April 30 – “Beauty and the Beach” Package at The Inn on Fifth 

- May 7 – Make Waves Package at Naples Bay Resort & Spa 

- May 14 – Babymoon Package at Inn on Fifth 
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 LH&A Twitter 

 May 8 – RT @HiltonNaples: Hilton Naples celebrated National Travel and 

Tourism Week w/ @ParadiseCoast at the 12th Annual... 

http://fb.me/1arVMwQWZ  

 May 7 – MT @ParadiseCoast: Experience the breathtaking nature of Florida's 

#ParadiseCoast w/ activities for the whole #family http://bit.ly/1rWDWmU  

 May 7 – MT @ParadiseCoast: Celebrate Mother's Day at Sun-N-Fun Lagoon! 

Mom's get in free with 1 paid admission http://bit.ly/1q7RXRn  @collierparks 

 May 7 – .@NFL fans, check this out! @ParadiseCoast native 

@MiamiDolphinSue will be repping the team at upcoming #NFLDraft 

http://shar.es/SjSWo  

 May 6 – @TravlandLeisure A6 @ParadiseCoast has great value in #summer 

and #spas if you need some indoor relief #TL_Chat 

 May 6 – @TravlandLeisure A.1 @CityofSantaFe has amazing festivals & 

perhaps a #beach trip to @ParadiseCoast #TL_Chat 

 May 6 – @ParadiseCoast @HiltonMarco Congrats Ashley! 

 May 6 – RT @ParadiseCoast: Make #MemorialDay a Priceless Memory & 

spend a long weekend w/ family in Florida's #ParadiseCoast 

http://bit.ly/1pHnlWA  

 May 1 – RT @ParadiseCoast: In my Paradise, I want to build sandcastles while 

I build priceless memories with my family http://bit.ly/1pHnlWA 

 Apr 30 – .@CNTraveler lists Best American Cities for Foodies. Our favs 

@ParadiseCoast @CityOfSantaFe @ExploreCHS @InsideSonoma 

http://cntrvlr.com/1jeEwd1  

 Apr 29 – @TravlandLeisure Gizmo loves @paradisecoast #pupsinparadise 

#TL_Chat pic.twitter.com/MuxDGAtIkp 

 Apr 29 – @skift shares most-visited national parks by Facebook check-ins. Our 

pick? @ParadiseCoast’s Everglades National Park http://bit.ly/1j9vdeo  

 Apr 24 – RT @ParadiseCoast: Get ideas for fun before your #ParadiseCoast 

adventure begins: http://bit.ly/xuV0Tp  #travel #florida 

 Apr 18 – RT @ParadiseCoast: World's Best #Golf Destinations via 

@USATODAY. Vote to help #Naplesfl get gold: http://usat.ly/1qOGlzB  

#travel #Florida 

 Apr 17 – RT @ParadiseCoast: Help us take our Par 5 to a hole-in-one by 

voting #Naplesfl as a @10Best #Golf Destination: http://bit.ly/1ftE31p  

 Apr 16 – @TWtravelnews We're ready for a beach trip this summer! Great 

options include @MarriottResorts, @PCBeach, or @ParadiseCoast ! 

#TWChats 

 Apr 16 – MT @10Best: Hey #Naples! http://bit.ly/1gRZYir  Take your Par 5 to 

a Hole-In-One! Vote for #golf! @ParadiseCoast @ndn_newsdesk 

@durlandgolf 

 Apr 16 – We love this article! "Florida's Marco Island offers an exquisite, 

exotic, indulgent escape" via @MySA http://bit.ly/1evyhl4  @ParadiseCoast 

 Apr 11 – MT @ParadiseCoast: A #sunrise you'll never forget. Share some of 

your sun along #Florida's #ParadiseCoast #travel 

pic.twitter.com/TLmRWGPuiW 

 LH&A Value Blast 

- April 16 – Fuel Up Package at Sunset Cove Resort 
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- April 23 – Spring Specials For Daily Play at The Quality Inn & Suites 

Golf Resort 

- April 30 – “Beauty and the Beach” Package at The Inn on Fifth 

- May 7 – Make Waves Package at Naples Bay Resort & Spa 

- May 14 – Babymoon Package at Inn on Fifth 

 

 

4) WRITTEN MATERIALS & HOT TIPS 

 

Agency drafted and distributed the following materials: 

 

 Naples Named Among Top U.S. Cities for Foodies by Conde Nast Traveler – 
Agency drafted release following client’s recognition by Conde Nast Traveler. 

Client distributed locally, with agency distributing to trade and relevant regional 

and national media publications. 

 

 Food Network Magazine, Travel Eblast – Agency gave feedback and addition 

for verbiage used in eblast for the Food Network’s Food Truck promotion.  

 

 Paradise Coast Tourism Star Awards – Agency revised version of local release 

announcing winners of 2014 Tourism Star Awards. 

 

 LH&A Value Blast – Agency included Paradise Coast in weekly travel deal 

round-ups distributed to targeted media. 

 

 

5) NEWS BUREAU 

 

Listed below are media with whom the agency has had contact on behalf of the Naples, 

Marco Island, Everglades CVB and provided information in the way of specialized 

pitches, press kits or fact checking. In most cases, although listed only once, LH&A 

liaised with publications or freelancers on multiple occasions.  

 

Agency distributed press releases to relevant media. A sampling includes: 

 AFAR Magazine 

 AOL Travel 

 Arthur Frommer's Budget Travel 

 Authentic Florida 

 Carry On 

 CheapOair Travel Blog 

 Chick Vacations 

 Departures 

 Destination: W 

 Endless Vacation 

 Fathom 

 Florida Travel + Life 

 Forbes Travel Guide 
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 Fun Florida Mom 

 Gadling 

 Globe-trotting 

 Healthy Travel Blog 

 In The Know Traveler 

 In Transit 

 Islands 

 Jaunted 

 Jetset Extra 

 Jetsetter 

 Johnny Jet's Travel News, Tips & Stories 

 Let's Travel 

 Luxury Travel Advisor 

 ManAboutWorld 

 National Geographic Traveler 

 New England Golf Monthly 

 offMetro 

 Premier Traveler Magazine 

 Real Travel Adventures 

 Recommend 

 Robb Report 

 Travel Weekly 

 Trekaroo 

 Vacation Agent 

 VISIT FLORIDA 

 

Additional Outreach:  

 Nancy Trejos, USA Today – Agency pitched Trejos for National Stress 

Awareness month, and followed up with a tax day relief package from 

Naples Bay Resort.  

 Christine Bryant – Agency pitched the destination as an active summer 

family vacation. 

 Kalle Bergman, Honest Cooking – Agency pitched new culinary offerings 

during a media lunch.  

 Monica Storch, Macaroni Kid – Agency pitched the Dolphin Explorer 

during a media lunch.  

 Brooke Porter Katz, Travel + Leisure – Agency discussed recent 

destination updates during one-on-one meeting, including renovations at 

Inn on Fifth and The Ritz-Carlton in addition to culinary highlights. 

 Will Budiaman, Examiner.com – Agency showcased diversity of culinary 

options in the destination during a meeting with Budiaman. 

 YourTango – Agency connected with local culinary personalities to 

gather Cinco de Mayo recipes for subsequent pitching. 

 Stanley Sagner, New York Daily News – Agency met with Sagner, who 

in addition to being the restaurant critic for the Daily News is also a 

features travel writer. Agency showcased diversity of culinary options in 
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the destination, highlighting new along with historic dining 

establishments. 

 DeMarco Williams, Forbes Travel Guide – Agency pitched new area 

restaurants and itinerary suggestions to journalist ongoing.  

 Ken Scrudato, BlackBook – Agency reached out to Ken to inquire about 

his upcoming travel plans and to see how working with the Paradise Coast 

could fit into his editorial plans.  

 Summer travel spots for dogs – Agency followed up on a HARO request 

to pitch the destination’s dog-friendly attributes.  

 Karen Gardiner, Shermans Travel and HotelChatter – Agency pitched the 

destination during a coffee meetings.  

 Lena Katz, JustLuxe – Agency submitted a grilled fruit recipe on behalf 

of the Waldorf Astoria Naples. 

 Wendy Diamond, Animal Fair – Agency connected with Wendy prior to 

Travel + Leisure’s Twitter chat, encouraging Wendy to mention Naples as 

a premier pet-friendly travel destination. 

 

 

6) GENERAL ACTIVITIES 

 

 Agency participated in conference calls with the client and provided agendas 

and call reports on the same.  

 

 Agency updated LH&A Twitter page and Facebook page with client releases 

and weekly value blasts. 

 

 Agency uploaded images to LH&A Pinterest page. 

 

 Agency uploaded images to LH&A Instagram. 

 

 Agency provided client with relevant media clips. 

 

 Sent client HSMAI pet friendly submission entry to reference for a local 

tourism award submission on behalf of Naples Bay Resort.  

 

 Assisted in request from Today Show producer, Karen Trosset, who is 

seeking accommodations in the destination April 25 and April 26.  

 

 Attended CVB roundtable meeting and provided input on promotion 

strategies for TripAdvisor Top Island accolade.  

 

 Agency outreached to Food Network team to assist and represent the 

destination during the Food Truck promotion in New York. Agency followed 

up post-event with photos for social media promotion. 

 

 Agency coordinated with Visit Florida team to send a representative for the 

Ohio – Pittsburgh media mission.  
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 Agency forwarded information about Travel + Leisure’s Twitter chat with a 

pet-friendly travel theme.  

 

 

7) PRESS RELEASES / CLIP HIGHLIGHTS 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

      News 
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Media Contacts: 

JoNell Modys, jonellmodys@colliergov.net, 239-252-2425 

Doug Ruchefsky, dougr@lhammond.com, 212-891-0244 

Angela Aline, angelaaline@colliergov.net, 239-252-6298 

 

Naples Named Among Top U.S. Cities for Foodies by Condé Nast Traveler  

Florida’s Paradise Coast continues to accumulate national accolades in 2014 

Naples, Fla. (April 30, 2014) – Naples, part of Southwest Florida’s Paradise Coast, has been named 
one of America’s top food cities as part of Condé Nast Traveler’s Readers Choice Awards. Naples 
landed at number 17 on the list, alongside other cities renowned for their culinary offerings including 
New York, San Francisco, Charleston and Napa. 

The publication cites the incredible seafood selection found at nearly every restaurant as one of the 
culinary highlights of Naples. However, it also references the ―vast number of impressive international 
eats‖ as another reason for Naples’ inclusion on the list, singling out dining establishments that serve 
everything from French Provencal and Spanish tapas to authentic Peruvian food. You can see the 
full list of winners at http://www.cntraveler.com/daily-traveler/2014/04/best-food-cities_slideshow_17--
Naples--FL_4.  

Nominees and winners for the list were selected as part of the publication’s 2013 Reader’s 
Choice Survey. The 2013 survey had 79,268 readers cast nearly 1.3 million votes, a record 
since Condé Nast Traveler first introduced it in 1988. As part of the questionnaire, Condé Nast 
Traveler asks readers to rate the U.S. cities that have the best restaurants. Candidates are 
judged on a set of criteria relevant to their category, based on a standard five-point scale: 
excellent, very good, good, fair, and poor. The percentage of excellent and very good ratings 
determines the final score published by the magazine. The Reader’s Choice Rating for Naples 
was an impressive 80.5. 
 
"The readers of Condé Nast Traveler are among the most discerning travelers in the world, and 
we are honored to be recognized by them for the array of diverse culinary experiences that are 
offered in Naples and throughout the Paradise Coast,‖ said Jack Wert, executive director for the 
Naples, Marco Island, Everglades Convention and Visitors Bureau.  
 
The inclusion on Condé Nast Traveler’s list comes on the heels of several recent national and 
international accolades garnered by Florida’s Paradise Coast, an area that consists of Naples, 
Marco Island and the western portion of the Everglades. In February, Marco Island was named 
as the top island in the U.S. and fourth-best island in the world as part of the 2014 TripAdvisor® 
Travelers’ Choice® Islands Awards. Readers of 10Best, a division of USA Today Travel, also 
recognized Naples as one of the best romantic getaways in North America and one of the best 
golf destinations in the world. Previously, Florida’s Paradise Coast was voted as 2014’s Golf 
Destination of the Year – North America by the International Association of Golf Tour Operators 
(IAGTO). 
 
About Florida’s Paradise Coast 
Whether travelers are looking for a romantic escape or family getaway, Florida’s Paradise Coast 
— Naples, Marco Island and the western portion of the Everglades — has an array of vacation 
options year-round. With more than 30 miles of soft, white sand beaches, thriving arts and 
culture scene, distinctive dining and the best of outdoor adventure, the Paradise Coast is truly a 
destination with it all. Located just two hours from Miami, four hours from Orlando and three 
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hours from Tampa, the Paradise Coast is easily accessible from some of Florida’s largest cities. 
Travelers outside of the Sunshine State can fly into Southwest Florida International Airport, 
which provides nonstop service to 43 destinations (39 domestic and 4 international) on 17 
different air carriers. 
 
For more information about the Paradise Coast, call 800-688-3600 or visit 
www.ParadiseCoast.com. Follow the destination on Twitter @ParadiseCoast and on Facebook 
at www.Facebook.com/TheParadiseCoast. 
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CVB - LOCAL TOURISM 

INDUSTRY COVERAGE

Media Outlet Story Title & Link to Online Version
Publication 

Date
Details

Collier County Bi-Monthly 

Tourism Column

The News-Press Recognition is the word for golf and go-getters 4/3/14
Collier Tourism column by 

JNM

The News-Press
Collier County tourism schedule of events; International Tourism 

Outlook
4/17/14

Collier Tourism column by 

JNM

The News-Press Paradise Coast tourism rally a grand slam 5/1/14
Collier Tourism column by 

JNM

The News-Press FBU a touchdown for Collier tourism 5/15/14
Collier Tourism column by 

JNM

CVB & Local Tourism Issues 

Coverage

Naples Daily News
CVB hosts Marco Island Roundtable; Grand Slam season for 

tourism - summer business may brak records too
4/3/14

Naples Daily News SW FL jobless rate drops in March 4/18/14
Jobs up, hospitality jobs 

not as seasonal

The News-Press RSW passenger traffic soars to new heights 4/19/14 JW interview
The News-Press Naples area is a world-class golf spot, says USA TODAY award 4/25/14 CVB press release

Naples Daily News Visitation rose 4% in the first quarter 4/28/14 TDC meeting follow up

Naples Daily News Conde Nast lists Naples on America's best cities for foodies list 4/29/14 Conde Nast 

Daybreak With Drew Steel 

92.5 FOX News

Live radio segment on Naples' selection as #17 on Conde Nast 

Traveler's list of top American cities for food/restaurants in the 

annual Reader's Poll 5/1/14 CVB press release

Coastal Breeze News #1 on TripAdvisor Shirts 5/2/14 Shops sells #1 island shirts

The News-Press You're invited to tourism & hospitality parties tomorrow 5/5/14 CVB press release

Naples Daily News Naples deserves its growing reputation as a foodie haven 5/5/14

Guest editorial from Lisa 

Boet; CVB press release; 

online post live from Conde 

Nast Traveler
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http://www.naplesnews.com/news/2014/apr/03/cvb-hosts-marco-island-rountable-grand-slam-for/
http://www.naplesnews.com/news/2014/apr/03/cvb-hosts-marco-island-rountable-grand-slam-for/
http://www.news-press.com/story/money/industries/2014/04/19/rsw-passenger-traffic-soars-new-heights/7893995/
http://www.news-press.com/story/money/2014/04/24/naples-world-class-golf-spot/8117253/
http://www.naplesnews.com/news/2014/apr/30/cond-nast-lists-naples-among-best-cities-foodies-f/
http://www.coastalbreezenews.com/2014/05/02/1-on-trip-advisor-t-shirts/
http://www.news-press.com/story/entertainment/2014/05/05/youre-invited-to-swfl-tourism--hospitality-parties-tomorrow/8721747/
http://origin.library.constantcontact.com/download/get/file/1102638113916-337/NDN+Commentary+May+4+2014.pdf


Naples Daily News
Top employees in Collier tourism industry honored in awards 

ceremony
5/6/14

The News-Press
Youth football championships worth millions in tourism dollars to 

Naples
5/6/14

The News-Press SWFL's might tourism industry takes time to party 5/7/14

Marco Island Sun Times Local hospitality workers shine at awards ceremony 5/7/14 CVB press release

Marco Eagle Tourism industry celebrates record season 5/8/14
CVB provided research, 

info: JW interview

The News-Press First quarter SW FL tourism is red-hot 5/13/14 CVB provided info

Naples Daily News
Fifth Avenue South again plans summer specials for Florida 

residents
5/16/14

CVB Innovative Idea award 

mentioned

DESTINATION FEATURE 

COVERAGE 

Media Outlet Story Title Date Details

National & Regional

MedtingsFocus Florida Guide Four different story mentions Annual

CVB worked with writer to 

provide mentions and 

quotes

Gulfshore Life Bay House Owner: Hotel Plans Moving Forward April

Plans for boutique hotel + 

cooking school alongside 

Bay House restaurant N. 

Naples

Naples Daily News Picnic for two: Naples Zoo photo goes viral 4/1/14

Marco Island Sun Times
Ciao Bella officially welcomed into the fold (Marco Island 

restaurants)
4/24/14

Skift.com 10 Most Visited US National Parks based on Facebook Checkins 4/23/14 Everglades NP at #7

The News-Press Naples area is a world-class golf spot, says USA TODAY award 4/25/14 CVB press release

VisitFlorida.com 24 Places to Find Your Perfect Beach 4/25/14

Naples Daily News

Neopolitan's son gets a Big Time Rush as he preps for Latin Night 

on ABC dance show 4/28/14
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http://www.naplesnews.com/news/2014/may/06/top-employees-collier-tourism-industry-honor-award/
http://www.naplesnews.com/news/2014/may/06/top-employees-collier-tourism-industry-honor-award/
http://www.naplesnews.com/news/2014/may/06/youth-football-championships-worth-millions-in/
http://www.naplesnews.com/news/2014/may/06/youth-football-championships-worth-millions-in/
http://www.news-press.com/story/money/2014/05/07/swfls-mighty-tourism-industry-takes-time-party/8789297/
http://www.marcoislandflorida.com/article/20140508/MARCONEWS/305080016/Local-hospitality-workers-shine-awards-ceremony
http://www.naplesnews.com/news/2014/may/08/over-the-top-tourism-industry-celebrates-record/
http://www.news-press.com/story/money/industries/2014/05/13/first-quarter-southwest-florida-tourism-red-hot/9021689/
http://www.naplesnews.com/news/2014/may/16/fifth-avenue-south-district-again-plans-summer/
http://www.naplesnews.com/news/2014/may/16/fifth-avenue-south-district-again-plans-summer/
http://www.naplesnews.com/news/2014/mar/31/picnic-two-naples-zoo-bear-photo-goes-viral/?CID=happeningnow
http://www.marcoislandflorida.com/article/20140418/MARCONEWS/140418001/1187/Business-Ciao-Bella-officially-welcomed-into-fold
http://www.marcoislandflorida.com/article/20140418/MARCONEWS/140418001/1187/Business-Ciao-Bella-officially-welcomed-into-fold
http://skift.com/2014/04/23/10-most-visited-u-s-national-parks-based-on-facebook-check-ins/?utm_source=Skift&utm_campaign=74ad390096-UA-28362693-1&utm_medium=email&utm_term=0_fe7fb4248c-74ad390096-63786929
http://www.news-press.com/story/money/2014/04/24/naples-world-class-golf-spot/8117253/
http://www.visitflorida.com/en-us/articles/2008/august/1062-florida-beach-primer.html?CID=SM_Facebook_2014VFPosts_VFMain
http://www.naplesnews.com/news/2014/apr/28/neapolitans-son-gets-a-big-time-rush-as-he-preps/
http://www.naplesnews.com/news/2014/apr/28/neapolitans-son-gets-a-big-time-rush-as-he-preps/


Successful Meetings Three days in Naples, FL 4/29/14

Three day itinerary for 

visiting Naples, Marco 

Island & Everglades City.  

Info, assistance from CVB

MSN.com
Cities with the most and least miserable workers

Naples/Marco Island #4 

happiest place

The News-Press Mercato makes North Naples a destination 5/7/14

Naples Daily News
NFL: Naples' Eisenberg chosen to represent Dolphins at draft as 

season ticket member 5/7/14

USA TODAY Everglades National Park

5/7/14

Full feature in online 

version of paper includes 

Gulf Coast details

Naples Daily News
Breathe deep: Report says Lee, Collier counties have some of the 

best air in the country 5/7/14

Miami Herald
Quick Trips: Getting a different view of wildlife on Marco Island 5/10/14

CVB and LHA provided 

information.

The News-Press
Not your ordinary spa experience 5/10/14

Feature on M.I. Marriott 

spa

Toronto Star
Fare Deals - Travel deals roundup includes Paradise Rx spa 

package at Marco Island Marriott 5/12/14

Naples Daily News Editorial: Football may be the next big thing for Collier County 5/13/14
CVB press release; press 

conference

Naples Daily News Fifth Avenue again plans summer specials for Florida residents 5/16/14
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http://www.successfulmeetings.com/Destinations/Meetings-South/Articles/3-Days-in-----Naples,-FL/
http://money.msn.com/personal-finance/cities-with-the-most-and-least-miserable-workers
http://www.news-press.com/story/life/food/sharon-kenny/2014/05/07/mercato-makes-north-naples-destination/8774293/
http://www.naplesnews.com/news/2014/may/07/nfl-naples-eisenberg-chosen-to-represent-at-as/
http://www.naplesnews.com/news/2014/may/07/nfl-naples-eisenberg-chosen-to-represent-at-as/
http://www.usatoday.com/story/experience/america/national-parks/2014/05/07/everglades/8732739/
http://www.naplesnews.com/news/2014/may/07/breathe-deep-report-says-lee-collier-counties-of/
http://www.naplesnews.com/news/2014/may/07/breathe-deep-report-says-lee-collier-counties-of/
http://www.miamiherald.com/2014/05/10/4105607/quick-trips-getting-a-different.html
http://www.news-press.com/story/life/2014/05/10/not-your-ordinary-spa-experience/8159263/
http://www.thestar.com/life/travel/2014/05/09/fare_deals_pamper_mom_package_available_at_shizen_spas.html
http://www.thestar.com/life/travel/2014/05/09/fare_deals_pamper_mom_package_available_at_shizen_spas.html
http://www.naplesnews.com/news/2014/may/13/editorial-football-may-be-the-next-big-thing-for/?CID=happeningnow
http://www.naplesnews.com/news/2014/may/16/fifth-avenue-south-district-again-plans-summer/


04/30/2014

Minutes# of CallsToll Free Number

Naples, Marco Island, Everglades CVB

Call Summary by Toll Free Number

For the month of April 2014

 12800-2ESCAPE (800-237-2273)  41.95

PR-Editorial (800-688-3600)  106.58 27

Film Commission (800-349-5770)  0  0.00

 13.15 5International (239-225-1013)

 0.00 0Storm Information (800-785-8252)

 0.00 0Meeting Planner (800-830-1760)

 0.00 0Naples #1 (800-455-2604)

 0.00 0Travel Agent (888-409-1403)

 0.00 0Sports Council (800-342-3110)

Grand Total:  44  161.68

Phase V of Southwest Florida, Inc.
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04/30/2014

MinutesCalls/RequestPurpose

Naples, Marco Island, Everglades CVB

Inquiry Summary by Purpose

For the month of April 2014

Live Information  22  69.72

Special Fulfillment  475  10.73

Guide Request  2,009  283.98

CVB Office Referral  4  14.93

Hang up  0  0.00

Wrong Number  0  0.00

eNewsletter Signup  388  0.00

Golf E-blast  0  0.00

Meeting Planner  0  0.00

Grand Total:  2,898  379.37

Phase V of Southwest Florida, Inc.

Page 2 of 15
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04/30/2014

Guide # of Requests Quantity

Naples, Marco Island, Everglades CVB

Guide Request Summary by Guide

For the month of April 2014

Area Map  2166 269

Meeting Planner Kit  32 32

Post Card  30 1

Rack Brochure (Portuguese)  17 17

Rack Brochure (Spanish)  17 17

Visitor's Guide (English)  6038 1950

Visitor's Guide (German)  23 23

 2309  8323Grand Total:

 2009Unigue requests for guides:

Phase V of Southwest Florida, Inc.

Page 3 of 15
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04/30/2014

Current Year

Source Month YTD Month YTD % YTD% YTD

Last Year

Naples, Marco Island, Everglades CVB

Guide Request Summary by Source

For the month of April 2014

Group Markets  138  789  7.33%  0  0  0.00%

Leisure Markets  1,747  8,836  82.06%  1,787  0  0.00%

Meeting Planners  2  13  0.12%  1  0  0.00%

Miscellaneous  21  168  1.56%  16  0  0.00%

Niche Markets  101  962  8.93%  448  0  0.00%

Spring/Summer In-State Campaign  0  0  0.00%  1  0  0.00%

Grand Total:  2,009  10,768  2,253  0

* YTD = Fiscal Year to Date

Phase V of Southwest Florida, Inc.
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04/30/2014

Naples, Marco Island, Everglades CVB

Request Summary by Group Markets

For the month of April 2014

Media # of Requests YTD % YTD

Group Business - Association Meetings Professional

Collaborate Meetings Magazine August/September 2013  0  9  31.03%

Connect Meetings Magazine January/February 2014  10  10  34.48%

Connect Meetings Magazine March/April 2014  10  10  34.48%

Group Business - Association Meetings Professional  20  29  3.68%

Group Business - Corporate Meetings Professional

Collaborate Meetings Magazine August/September 2013  0  1  9.09%

Collaborate Meetings Magazine February/March 2014  10  10  90.91%

Group Business - Corporate Meetings Professional  10  11  1.39%

Group Markets (Bridal/Honeymoon)

Bridal Guide January/February 2014  13  120  16.02%

Bridal Guide March/April 2014  95  478  63.82%

Bridal Guide November/December 2013  0  145  19.36%

Destination Weddings & Honeymoon December 2013  0  6  0.80%

Group Markets (Bridal/Honeymoon)  108  749  94.93%

 138Grand Total:  789

*YTD = Fiscal Year to Date

Phase V of Southwest Florida, Inc.
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04/30/2014

Naples, Marco Island, Everglades CVB

Request Summary by Leisure Markets

For the month of April 2014

Media # of Requests YTD % YTD

Consumer Directories

2010 Visit Florida Magazine  0  2  0.14%

2011 Naples, Marco Island & the Everglades Visitors Guide  0  1  0.07%

2013 Florida Insider Guide - Quick Check  2  14  0.96%

2013 Visit Florida Magazine - Quick Check  116  776  53.33%

2013 Visit Florida Magazine - Specific Target  80  585  40.21%

2014 Visit Florida Magazine - Quick Check  8  43  2.96%

2014 Visit Florida Magazine - Specific Target  11  34  2.34%

Consumer Directories  217  1455  16.47%

Consumer E-Marketing

DestinationBrochures.com  1  19  0.60%

Other/Unknown  1  2  0.06%

ParadiseCoast.com  464  3144  99.27%

Miles Media Imports  460  3090  97.57%

Phone  2  31  0.98%

Interactive Text Chat  2  23  0.73%

VisitFlorida.com  0  1  0.03%

WeatherBug.com  0  1  0.03%

Consumer E-Marketing  466  3167  35.84%

Consumer Magazines

AAA Florida TourBook 2009 Edition  0  2  6.90%

Conde Nast Traveler April 2014  5  5  17.24%

Florida Travel & Life May/June 2011  1  1  3.45%

Other/Unknown  1  16  55.17%

Southern Living January 2012  0  5  17.24%

Consumer Magazines  7  29  0.33%

Consumer Newspaper

Other/Unknown  2  2  0.05%

Visit Florida In-State Insert Fall 2013  0  3128  74.74%

Visit Florida In-State Insert March 2014  1,055  1055  25.21%

Consumer Newspaper  1,057  4185  47.36%

Phase V of Southwest Florida, Inc.
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04/30/2014

 1,747Grand Total:  8836

*YTD = Fiscal Year to Date

Phase V of Southwest Florida, Inc.
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04/30/2014

Naples, Marco Island, Everglades CVB

Request Summary by Meeting Planners

For the month of April 2014

Media # of Requests YTD % YTD

ParadiseCoast.com/Meetings  2  13  100.00%

 2Grand Total:  13

*YTD = Fiscal Year to Date

Phase V of Southwest Florida, Inc.
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04/30/2014

Naples, Marco Island, Everglades CVB

Request Summary by Miscellaneous

For the month of April 2014

Media # of Requests YTD % YTD

CVB Bulk Mail Request  8  21  13.55%

CVB Office  2  8  5.16%

Friend/Relative  1  14  9.03%

Other/Unknown  8  111  71.61%

VISIT FLORIDA.COM  0  1  0.65%

 19  155  92.26%

Consumer E-Marketing

Other/Unknown  0  2  33.33%

VisitFlorida.com  0  4  66.67%

Consumer E-Marketing  0  6  3.57%

Consumer Magazines

AAA Florida TourBook 2009 Edition  0  1  100.00%

Consumer Magazines  0  1  0.60%

Other/Unknown  0  1  16.67%

TCTIA FAM October 2011  2  5  83.33%

Travel Agent  2  6  3.57%

 21Grand Total:  168

*YTD = Fiscal Year to Date

Phase V of Southwest Florida, Inc.
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04/30/2014

Naples, Marco Island, Everglades CVB

Request Summary by Niche Markets

For the month of April 2014

Media # of Requests YTD % YTD

Niche Markets (Bridal/Honeymoon)

Bridal Guide (Added Value) July/August 2013  1  21  3.74%

Bridal Guide (Added Value) May/June 2013  0  19  3.38%

Bridal Guide March/April 2013  2  45  8.01%

Bridal Guide November/December 2013  1  300  53.38%

Bridal Guide September/October 2013  2  177  31.49%

Niche Markets (Bridal/Honeymoon)  6  562  58.42%

Niche Markets (ECO)

Audubon March/April 2014  95  400  100.00%

Niche Markets (ECO)  95  400  41.58%

 101Grand Total:  962

*YTD = Fiscal Year to Date

Phase V of Southwest Florida, Inc.
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04/30/2014

Naples, Marco Island, Everglades CVB

Guide Request Summary by State

For the month of April 2014

Current Year

State Month YTD Month YTD % YTD% YTD

Last Year

Florida  1,183  4,855  47.87%  267  779  8.69%

New York  62  431  4.25%  96  830  9.26%

Illinois  60  364  3.59%  106  687  7.66%

Ohio  53  362  3.57%  89  382  4.26%

Pennsylvania  53  355  3.50%  102  732  8.17%

Michigan  31  269  2.65%  56  282  3.15%

New Jersey  35  238  2.35%  55  350  3.90%

Wisconsin  30  232  2.29%  46  179  2.00%

Minnesota  15  207  2.04%  39  177  1.97%

Indiana  15  195  1.92%  48  178  1.99%

California  34  188  1.85%  73  261  2.91%

Georgia  25  173  1.71%  119  519  5.79%

Massachusetts  27  172  1.70%  32  283  3.16%

Texas  26  168  1.66%  136  304  3.39%

North Carolina  23  160  1.58%  82  222  2.48%

Missouri  16  148  1.46%  56  195  2.18%

Maryland  21  144  1.42%  48  133  1.48%

Virginia  25  130  1.28%  80  210  2.34%

Tennessee  14  108  1.06%  88  353  3.94%

Alabama  11  96  0.95%  68  306  3.41%

Connecticut  13  96  0.95%  31  129  1.44%

Iowa  15  94  0.93%  23  96  1.07%

Kentucky  19  84  0.83%  67  150  1.67%

South Carolina  3  83  0.82%  71  273  3.05%

Colorado  14  70  0.69%  17  90  1.00%

Washington  11  61  0.60%  13  55  0.61%

Kansas  6  57  0.56%  9  50  0.56%

Louisiana  6  54  0.53%  42  90  1.00%

Arizona  9  52  0.51%  20  64  0.71%

Phase V of Southwest Florida, Inc.
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04/30/2014

Naples, Marco Island, Everglades CVB

Guide Request Summary by State

For the month of April 2014

Current Year

State Month YTD Month YTD % YTD% YTD

Last Year

Oklahoma  6  44  0.43%  29  61  0.68%

Rhode Island  4  43  0.42%  3  19  0.21%

Mississippi  3  41  0.40%  40  72  0.80%

Arkansas  7  40  0.39%  28  62  0.69%

New Hampshire  6  39  0.38%  13  29  0.32%

Nebraska  4  37  0.36%  6  25  0.28%

Maine  6  34  0.34%  8  29  0.32%

West Virginia  3  29  0.29%  23  43  0.48%

Oregon  6  27  0.27%  18  51  0.57%

Delaware  2  23  0.23%  7  25  0.28%

New Mexico  2  18  0.18%  8  23  0.26%

North Dakota  1  17  0.17%  2  11  0.12%

Puerto Rico  0  14  0.14%  5  12  0.13%

South Dakota  0  14  0.14%  4  17  0.19%

Nevada  1  13  0.13%  7  26  0.29%

Utah  2  10  0.10%  5  10  0.11%

District of Columbia  2  9  0.09%  2  22  0.25%

Vermont  1  9  0.09%  7  13  0.15%

Hawaii  5  8  0.08%  2  6  0.07%

Idaho  1  8  0.08%  2  18  0.20%

Alaska  3  6  0.06%  3  7  0.08%

Montana  0  5  0.05%  3  18  0.20%

Wyoming  1  5  0.05%  1  6  0.07%

Armed Forces  1  2  0.02%  0  1  0.01%

Virgin Island  0  0  0.00%  0  0  0.00%

Grand Total:  1,922  10,141  2,205  8,965

* YTD = Fiscal Year to Date

Phase V of Southwest Florida, Inc.
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04/30/2014

Naples, Marco Island, Everglades CVB

Guide Request Summary by Country

For the month of April 2014

Current Year

Country Month YTD Month YTD % YTD% YTD

Last Year

USA  1,922  10,141  94.18%  2,205  8,965  95.66%

Canada  23  295  2.74%  18  162  1.73%

United Kingdom  16  106  0.98%  8  46  0.49%

Germany  12  42  0.39%  3  21  0.22%

Brazil  3  20  0.19%  5  43  0.46%

No Address Given  2  16  0.15%  5  55  0.59%

France  2  15  0.14%  2  16  0.17%

Belgium  3  13  0.12%  2  7  0.07%

Sweden  1  13  0.12%  0  2  0.02%

Denmark  2  9  0.08%  0  0  0.00%

Netherlands  4  9  0.08%  1  9  0.10%

Pakistan  1  6  0.06%  0  2  0.02%

Spain  2  6  0.06%  0  1  0.01%

Italy  1  5  0.05%  0  4  0.04%

Switzerland  2  5  0.05%  0  0  0.00%

Algeria  1  4  0.04%  0  3  0.03%

Argentina  1  4  0.04%  0  4  0.04%

India  1  4  0.04%  0  3  0.03%

Ireland  0  4  0.04%  0  2  0.02%

Norway  1  4  0.04%  0  0  0.00%

Australia  0  3  0.03%  0  0  0.00%

Indonesia  0  3  0.03%  0  1  0.01%

Morocco  3  3  0.03%  0  0  0.00%

Poland  0  3  0.03%  0  1  0.01%

Russia  0  3  0.03%  1  5  0.05%

Taiwan  0  3  0.03%  0  0  0.00%

Turkey  1  3  0.03%  0  0  0.00%

Mexico  0  2  0.02%  2  5  0.05%

New Zealand  0  2  0.02%  0  0  0.00%

Uruguay  1  2  0.02%  0  0  0.00%

Cayman Islands  0  1  0.01%  0  0  0.00%

Phase V of Southwest Florida, Inc.
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04/30/2014

Naples, Marco Island, Everglades CVB

Guide Request Summary by Country

For the month of April 2014

Current Year

Country Month YTD Month YTD % YTD% YTD

Last Year

Czech Republic  1  1  0.01%  0  0  0.00%

Estonia  0  1  0.01%  0  0  0.00%

French Polynesia  0  1  0.01%  0  0  0.00%

Hungary  0  1  0.01%  0  1  0.01%

Iran  0  1  0.01%  0  0  0.00%

Japan  0  1  0.01%  0  1  0.01%

Lithuania  1  1  0.01%  0  0  0.00%

Luxembourg  0  1  0.01%  0  0  0.00%

Malaysia  0  1  0.01%  0  0  0.00%

Martinique  0  1  0.01%  0  0  0.00%

Philippines  0  1  0.01%  0  0  0.00%

Portugal  0  1  0.01%  0  4  0.04%

Russian Federation  1  1  0.01%  0  0  0.00%

Saudi Arabia  1  1  0.01%  0  0  0.00%

Slovenia  0  1  0.01%  0  0  0.00%

South Africa  0  1  0.01%  0  0  0.00%

Sri Lanka  0  1  0.01%  0  0  0.00%

Thailand  0  1  0.01%  0  0  0.00%

Ukraine  0  1  0.01%  0  3  0.03%

Bermuda  0  0  0.00%  0  1  0.01%

Chile  0  0  0.00%  0  1  0.01%

Greece  0  0  0.00%  0  1  0.01%

Iraq  0  0  0.00%  0  1  0.01%

Nigeria  0  0  0.00%  1  1  0.01%

Pitcairn Islands  0  0  0.00%  0  1  0.01%

Grand Total:  2,009  10,768  2,253  9,372

* YTD = Fiscal Year to Date

Phase V of Southwest Florida, Inc.
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04/30/2014

Naples, Marco Island, Everglades CVB

Special Fulfillment Requests by Category

For the month of April 2014

% YTDYTDMonthMedia

Golf Guide

Niche Markets

Play Florida Golf 2013  0  429  6%

Play Florida Golf 2014  472  6,733  90%

Golf Guide  472  7,162  95%

Meeting Planners

Meeting Planner Kit Fulfillment  3  8  0%

Meeting Planner Non-Kit Fulfillment  0  2  0%

NY RSVP February 2014  0  23  0%

PA RSVP February 2014  0  3  0%

Sales Mission  0  320  4%

Meeting Planners  3  356  5%

Travel Agents

Other/Unknown  0  1  0%

Travel Agents  0  1  0%

Grand Total:  475  7,519

* YTD = Fiscal Year to Date

Phase V of Southwest Florida, Inc.
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CALL TYPE # OF CALLS

4/30/2014

MINUTES

Naples, Marco Island, Everglades CVB

Request Summary by Type

For the month of April 2014

CALL-LIVE  44  161.68

DATA IMPORT  1,575  0.00

DATA IMPORT - NO FULFILLMENT  851  0.00

INTERACTIVE TEXT CHAT  2  2.92

RDR RESPONSE  417  204.83

RDR RESPONSE - FULFILLED  3  9.93

RDR RESPONSE - NO FULFILLMENT  6  0.00

 2,898Grand Total:  379.37

PHASE V OF SOUTHWEST FLORIDA, INC.

Page 1 of 1
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Naples, Marco Island, Everglades CVB

Monthly Year to Date Request Summary by Source

April 2014

October October November November December December January January February February March March April April May May June June July July August August September September Total Total
Publication 2012 2013 2012 2013 2012 2013 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2012/2013 2013/2014
Guide Request
Leisure Markets
Consumer Magazines
AAA Florida TourBook 2009 Edition Consumer Magazines 0 0 0 1 0 0 0 0 0 0 3 1 0 0 0 0 0 0 2 0 0 0 1 0 6 2
Conde Nast Traveler April 2014 Consumer Magazines 0 0 0 0 0 0 0 0 0 0 0 0 0 5 0 0 0 0 0 0 0 0 0 0 0 5
Conde Nast Traveler February 2013 Consumer Magazines 0 0 0 0 0 0 143 0 414 0 106 0 60 0 47 0 0 0 0 0 0 0 0 0 770 0
Conde Nast Traveler May 2013 Consumer Magazines 0 0 0 0 0 0 0 0 0 0 0 0 1 0 579 0 133 0 61 0 23 0 1 0 798 0
Florida Travel & Life May/June 2011 Consumer Magazines 0 0 0 0 0 0 0 0 0 0 0 0 0 1 0 0 0 0 0 0 0 0 0 0 0 1
Florida Travel & Life May/June 2012 Consumer Magazines 2 0 1 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 3 0
Other/Unknown Consumer Magazines 5 3 3 3 2 1 11 8 7 0 7 0 2 1 5 0 2 0 2 0 1 0 4 0 51 16
Southern Living January 2012 Consumer Magazines 17 2 9 3 17 0 9 0 11 0 11 0 3 0 3 0 3 0 0 0 5 0 0 0 88 5
Southern Living Travel Florida 2012-2013 Consumer Magazines 0 0 0 0 0 0 0 0 0 0 0 0 1,197 0 0 0 0 0 0 0 0 0 0 0 1,197 0
Sub Total for Consumer Magazines 24 5 13 7 19 1 163 8 432 0 127 1 1,263 7 634 0 138 0 65 0 29 0 6 0 2,913 29
Consumer Directories
2010 Visit Florida Magazine Consumer Directories 1 0 0 1 0 0 1 0 1 0 0 1 1 0 0 0 0 0 1 0 1 0 0 0 6 2
2011 Florida Insider Guide - Quick Check Consumer Directories 2 0 0 0 0 0 1 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 3 0
2011 Florida Insider Guide - Specific Target Consumer Directories 0 0 0 0 0 0 1 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 1 0
2011 Naples, Marco Island & the Everglades Visitors Guide Consumer Directories 0 0 0 0 0 0 0 0 0 1 0 0 0 0 0 0 1 0 1 0 0 0 0 0 2 1
2012 Florida Insider Guide - Quick Check Consumer Directories 1 0 2 0 4 0 8 0 3 0 4 0 0 0 0 0 0 0 0 0 0 0 0 0 22 0
2012 Florida Insider Guide - Specific Target Consumer Directories 6 0 1 0 1 0 1 0 4 0 2 0 1 0 0 0 0 0 0 0 0 0 0 0 16 0
2012 Visit Florida Magazine - Quick Check Consumer Directories 72 0 77 0 114 0 104 0 79 0 27 0 12 0 8 0 3 0 0 0 0 0 0 0 496 0
2012 Visit Florida Magazine - Specific Target Consumer Directories 38 0 51 0 56 0 41 0 29 0 12 0 13 0 5 0 0 0 0 0 0 0 0 0 245 0
2013 Florida Insider Guide - Quick Check Consumer Directories 0 2 0 1 0 4 0 2 0 2 6 1 1 2 2 0 1 0 4 0 2 0 1 0 17 14
2013 Visit Florida Magazine - Quick Check Consumer Directories 0 112 0 86 0 86 0 100 0 160 272 116 187 116 172 0 136 0 145 0 120 0 52 0 1,084 776
2013 Visit Florida Magazine - Specific Target Consumer Directories 0 60 0 46 0 84 0 115 0 112 188 88 114 80 107 0 103 0 95 0 81 0 42 0 730 585
2014 Visit Florida Magazine - Quick Check Consumer Directories 0 0 0 0 0 0 0 7 0 15 0 13 0 8 0 0 0 0 0 0 0 0 0 0 0 43
2014 Visit Florida Magazine - Specific Target Consumer Directories 0 0 0 0 0 0 0 2 0 9 0 12 0 11 0 0 0 0 0 0 0 0 0 0 0 34
Sub Total for Consumer Directories 120 174 131 134 175 174 157 226 116 299 511 231 329 217 294 0 244 0 246 0 204 0 95 0 2,622 1,455
Consumer E-Marketing
DestinationBrochures.com Consumer E-Marketing 1 3 1 4 0 3 11 2 12 3 6 3 3 1 6 0 3 0 3 0 3 0 2 0 51 19
Other/Unknown Consumer E-Marketing 0 0 1 0 1 1 4 0 2 0 2 0 4 1 0 0 5 0 0 0 1 0 1 0 21 2
ParadiseCoast.com Consumer E-Marketing 246 349 178 336 125 280 329 500 278 647 268 569 188 464 221 0 142 0 232 0 179 0 273 0 2,659 3,144
ParadiseCoast.com/Getaway Summer TAF Consumer E-Marketing 12 0 4 0 12 0 0 0 2 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 30 0
VisitFlorida.com Consumer E-Marketing 0 0 1 0 0 1 0 0 1 0 1 0 0 0 2 0 0 0 0 0 1 0 0 0 6 1
WeatherBug.com Consumer E-Marketing 0 0 0 0 0 0 0 1 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 1
Sub Total for Consumer E-Marketing 259 352 185 340 138 285 344 503 295 650 277 572 195 466 229 0 150 0 235 0 184 0 276 0 2,767 3,167
Consumer Newspaper
Other/Unknown Consumer Newspaper 0 0 0 0 0 0 1 0 0 0 0 0 0 2 1 0 2 0 1 0 1 0 1 0 6 2
Visit Florida In-State Insert April 2013 Consumer Newspaper 0 0 0 0 0 0 0 0 0 0 0 0 0 0 1,542 0 0 0 0 0 0 0 0 0 1,542 0
Visit Florida In-State Insert Fall 2013 Consumer Newspaper 0 3,128 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 3,128
Visit Florida In-State Insert June 2013 Consumer Newspaper 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 2,102 0 0 0 0 0 2,102 0
Visit Florida In-State Insert March 2014 Consumer Newspaper 0 0 0 0 0 0 0 0 0 0 0 0 0 1,055 0 0 0 0 0 0 0 0 0 0 0 1,055
Visit Florida Out-of-State Insert February 2013 Consumer Newspaper 0 0 0 0 0 0 0 0 0 0 2,067 0 0 0 0 0 0 0 0 0 0 0 0 0 2,067 0
Sub Total for Consumer Newspaper 0 3,128 0 0 0 0 1 0 0 0 2,067 0 0 1,057 1,543 0 2 0 2,103 0 1 0 1 0 5,717 4,185
Leisure Markets 403 3,659 329 481 332 460 665 737 843 949 2,982 804 1,787 1,747 2,700 0 534 0 2,649 0 418 0 378 0 14,019 8,836

Spring/Summer In-State Campaign
Other/Unknown TV Campaign
Other/Unknown Other/Unknown TV Campaign 0 0 0 0 0 0 0 0 0 0 1 0 1 0 0 0 0 0 0 0 0 0 0 0 2 0
Sub Total for Other/Unknown TV Campaign 0 0 0 0 0 0 0 0 0 0 1 0 1 0 0 0 0 0 0 0 0 0 0 0 2 0
Spring/Summer In-State Campaign 0 0 0 0 0 0 0 0 0 0 1 0 1 0 0 0 0 0 0 0 0 0 0 0 2 0

Niche Markets
Niche Markets (Bridal/Honeymoon)
Bridal Guide (Added Value) July/August 2013 Niche Markets (Bridal/Honeymoon) 0 7 0 4 0 4 0 1 0 3 0 1 0 1 25 0 144 0 106 0 41 0 29 0 345 21
Bridal Guide (Added Value) May/June 2013 Niche Markets (Bridal/Honeymoon) 0 6 0 3 0 3 0 2 0 2 0 3 116 0 117 0 34 0 21 0 10 0 2 0 300 19
Bridal Guide July/August 2011 Niche Markets (Bridal/Honeymoon) 2 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 2 0
Bridal Guide March/April 2013 Niche Markets (Bridal/Honeymoon) 0 10 0 5 0 11 133 5 344 10 264 2 113 2 99 0 33 0 21 0 10 0 8 0 1,025 45
Bridal Guide November/December 2013 Niche Markets (Bridal/Honeymoon) 0 155 0 85 0 28 0 13 0 16 0 2 0 1 0 0 0 0 0 0 0 0 6 0 6 300
Bridal Guide September/October 2013 Niche Markets (Bridal/Honeymoon) 0 84 0 49 0 23 0 8 0 5 0 6 0 2 0 0 0 0 115 0 287 0 235 0 637 177
Sub Total for Niche Markets (Bridal/Honeymoon) 2 262 0 146 0 69 133 29 344 36 264 14 229 6 241 0 211 0 263 0 348 0 280 0 2,315 562
Niche Markets (ECO)
Audubon (Added Value) January/February 2013 Niche Markets (ECO) 0 0 0 0 0 0 211 0 62 0 35 0 13 0 26 0 7 0 3 0 0 0 0 0 357 0
Audubon (Added Value) November/December 2012 Niche Markets (ECO) 3 0 166 0 57 0 45 0 23 0 13 0 11 0 10 0 0 0 0 0 0 0 0 0 328 0
Audubon (Natural Wonders of Florida) March/April 2012 Niche Markets (ECO) 23 0 23 0 5 0 3 0 0 0 0 0 0 0 14 0 0 0 0 0 0 0 0 0 68 0
Audubon March/April 2014 Niche Markets (ECO) 0 0 0 0 0 0 0 0 0 0 0 305 0 95 0 0 0 0 0 0 0 0 0 0 0 400
National Geographic Traveler May/June 2013 Niche Markets (ECO) 0 0 0 0 0 0 0 0 0 0 0 0 195 0 634 0 128 0 65 0 0 0 0 0 1,022 0
Sub Total for Niche Markets (ECO) 26 0 189 0 62 0 259 0 85 0 48 305 219 95 684 0 135 0 68 0 0 0 0 0 1,775 400
Niche Markets (Senior)
AAA Going Places South May/June 2010 Niche Markets (Senior) 0 0 0 0 0 0 0 0 1 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 1 0
AAA Going Places South May/June 2011 Niche Markets (Senior) 0 0 0 0 0 0 0 0 2 0 0 0 0 0 1 0 1 0 0 0 0 0 0 0 4 0
Sub Total for Niche Markets (Senior) 0 0 0 0 0 0 0 0 3 0 0 0 0 0 1 0 1 0 0 0 0 0 0 0 5 0
Niche Markets 28 262 189 146 62 69 392 29 432 36 312 319 448 101 926 0 347 0 331 0 348 0 280 0 4,095 962

Group Markets
Group Business - Association Meetings Professional
Collaborate Meetings Magazine August/September 2013 Group Business - Association Meetings Professional 0 9 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 9
Collaborate Meetings Magazine June/July 2013 Group Business - Association Meetings Professional 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 9 0 9 0
Connect Meetings Magazine January/February 2014 Group Business - Association Meetings Professional 0 0 0 0 0 0 0 0 0 0 0 0 0 10 0 0 0 0 0 0 0 0 0 0 0 10
Connect Meetings Magazine July/August 2013 Group Business - Association Meetings Professional 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 10 0 10 0
Connect Meetings Magazine March/April 2014 Group Business - Association Meetings Professional 0 0 0 0 0 0 0 0 0 0 0 0 0 10 0 0 0 0 0 0 0 0 0 0 0 10
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Naples, Marco Island, Everglades CVB

Monthly Year to Date Request Summary by Source

April 2014

October October November November December December January January February February March March April April May May June June July July August August September September Total Total
Publication 2012 2013 2012 2013 2012 2013 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2013 2014 2012/2013 2013/2014
Connect Meetings Magazine May/June 2013 Group Business - Association Meetings Professional 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 10 0 0 0 0 0 0 0 10 0
Sub Total for Group Business - Association Meetings Professional 0 9 0 0 0 0 0 0 0 0 0 0 0 20 0 0 10 0 0 0 0 0 19 0 29 29
Group Business - Corporate Meetings Professional
Collaborate Meetings Magazine April/May 2013 Group Business - Corporate Meetings Professional 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 11 0 11 0
Collaborate Meetings Magazine August/September 2013 Group Business - Corporate Meetings Professional 0 1 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 1
Collaborate Meetings Magazine February/March 2013 Group Business - Corporate Meetings Professional 0 0 0 0 0 0 0 0 0 0 10 0 0 0 0 0 0 0 0 0 0 0 0 0 10 0
Collaborate Meetings Magazine February/March 2014 Group Business - Corporate Meetings Professional 0 0 0 0 0 0 0 0 0 0 0 0 0 10 0 0 0 0 0 0 0 0 0 0 0 10
Sub Total for Group Business - Corporate Meetings Professional 0 1 0 0 0 0 0 0 0 0 10 0 0 10 0 0 0 0 0 0 0 0 11 0 21 11
Group Markets (Bridal/Honeymoon)
Bridal Guide January/February 2014 Group Markets (Bridal/Honeymoon) 0 0 0 0 0 0 0 46 0 41 0 20 0 13 0 0 0 0 0 0 0 0 0 0 0 120
Bridal Guide March/April 2014 Group Markets (Bridal/Honeymoon) 0 0 0 0 0 0 0 29 0 191 0 163 0 95 0 0 0 0 0 0 0 0 0 0 0 478
Bridal Guide November/December 2013 Group Markets (Bridal/Honeymoon) 0 0 0 4 0 96 0 45 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 145
Destination Weddings & Honeymoon December 2013 Group Markets (Bridal/Honeymoon) 0 0 0 1 0 3 0 2 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 6
Sub Total for Group Markets (Bridal/Honeymoon) 0 0 0 5 0 99 0 122 0 232 0 183 0 108 0 0 0 0 0 0 0 0 0 0 0 749
Group Markets 0 10 0 5 0 99 0 122 0 232 10 183 0 138 0 0 10 0 0 0 0 0 30 0 50 789

Miscellaneous
AAA Florida TourBook 2009 Edition Consumer Magazines 0 0 0 0 0 0 0 0 0 1 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 1
Other/Unknown Consumer Magazines 0 0 0 0 0 0 0 0 1 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 1 0
2010 Naples, Marco Island & the Everglades Visitors Guide Consumer Directories 0 0 0 0 0 0 1 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 1 0
Other/Unknown Consumer E-Marketing 1 0 0 0 1 0 0 0 0 2 1 0 1 0 0 0 0 0 0 0 0 0 0 0 4 2
VisitFlorida.com Consumer E-Marketing 0 0 0 0 0 0 0 0 0 4 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 4
CVB Bulk Mail Request Miscellaneous 0 1 0 0 0 0 0 1 0 5 0 6 0 8 0 0 0 0 0 0 0 0 0 0 0 21
CVB Office Miscellaneous 1 1 0 1 5 1 5 0 2 0 0 3 0 2 1 0 1 0 0 0 0 0 1 0 16 8
Friend/Relative Miscellaneous 4 3 1 1 2 2 2 2 3 5 5 1 2 1 1 0 1 0 1 0 1 0 2 0 25 14
Other/Unknown Miscellaneous 16 13 18 10 6 19 21 23 17 26 16 12 13 8 7 0 7 0 9 0 7 0 9 0 144 111
Travel Agent Miscellaneous 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 1 0 0 0 0 0 0 0 1 0
VISIT FLORIDA.COM Miscellaneous 0 0 0 0 0 0 0 0 0 1 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 1
PREVIOUS VISITOR PR 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 1 0 1 0
CVB Office Travel Agent 0 0 0 0 0 0 0 0 0 0 1 0 0 0 0 0 0 0 0 0 0 0 0 0 1 0
Other/Unknown Travel Agent 0 0 0 0 0 0 1 0 1 1 0 0 0 0 0 0 0 0 0 0 0 0 0 0 1 1
TCTIA FAM October 2011 Travel Agent 0 0 1 0 0 1 2 1 0 0 1 1 0 2 1 0 0 0 0 0 1 0 0 0 6 5
Miscellaneous 22 18 20 12 14 23 32 27 24 45 24 23 16 21 10 0 10 0 10 0 9 0 13 0 201 168

Meeting Planners
Meeting Planners
ParadiseCoast.com/Meetings Meeting Planners 0 0 0 2 0 0 0 1 3 0 3 8 1 2 4 0 0 0 4 0 0 0 0 0 15 13
Sub Total for Meeting Planners 0 0 0 2 0 0 0 1 3 0 3 8 1 2 4 0 0 0 4 0 0 0 0 0 15 13
Meeting Planners 0 0 0 2 0 0 0 1 3 0 3 8 1 2 4 0 0 0 4 0 0 0 0 0 15 13

Total Guide Request Requests: 453 3,949 538 646 408 651 1,089 916 1,302 1,262 3,332 1,337 2,253 2,009 3,640 0 901 0 2,994 0 775 0 701 0 18,382 10,768

Special Fulfillment
Niche Markets
Play Florida Golf 2013 Niche Markets (Golf) 0 0 0 429 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 429
Play Florida Golf 2014 Niche Markets (Golf) 0 0 0 0 0 0 0 0 0 0 0 6,261 0 472 0 0 0 0 0 0 0 0 0 0 0 6,733
Niche Markets 0 0 0 429 0 0 0 0 0 0 0 6,261 0 472 0 0 0 0 0 0 0 0 0 0 0 7,162

Consumer Shows
NY Times Travel Show January 2013 Post Show Follow Up 0 0 0 0 0 0 0 0 496 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 496 0
Consumer Shows 0 0 0 0 0 0 0 0 496 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 496 0

Mailings to Partners 0 0 0 0 0 0 0 0 0 0 0 0 1 0 0 0 0 0 0 0 0 0 0 0 1 0

Meeting Planners
Market Group Fulfillment Market Group Fulfillment 0 0 0 0 0 0 0 0 6 0 2 0 1 0 1 0 2 0 0 0 0 0 0 0 12 0
Atlanta PYM Live March 2013 Meeting Planners 0 0 0 0 0 0 0 0 0 0 88 0 0 0 0 0 0 0 0 0 0 0 0 0 88 0
GAP Meeting Planners 0 0 0 0 1 0 1 0 1 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 3 0
Meeting Planner Kit Fulfillment Meeting Planners 6 0 5 0 0 0 7 1 5 3 15 1 5 3 1 0 2 0 0 0 0 0 1 0 47 8
Meeting Planner Non-Kit Fulfillment Meeting Planners 1 0 1 0 0 0 0 1 0 0 0 1 0 0 1 0 0 0 0 0 1 0 0 0 4 2
NY RSVP February 2014 Meeting Planners 0 0 0 0 0 0 0 0 0 23 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 23
PA RSVP February 2014 Meeting Planners 0 0 0 0 0 0 0 0 0 3 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 3
PYM Florida leads Atlanta 2013 Meeting Planners 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 26 0 26 0
Sales Mission Meeting Planners 0 0 0 0 0 0 0 0 0 320 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 320
Top 50 Planner List Meeting Planners 0 0 0 0 0 0 44 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 44 0
Chicago Holiday Showcase 2012 Post Show Followup 0 0 0 0 48 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 48 0
Meeting Planners 7 0 6 0 49 0 52 2 12 349 105 2 6 3 3 0 4 0 0 0 1 0 27 0 272 356

Promotions
PPD 2011 Promotions 3 0 1 0 0 0 2 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 6 0
PPG 2011 Promotions 1 0 0 0 0 0 0 0 1 0 1 0 0 0 0 0 0 0 0 0 0 0 0 0 3 0
Promotions 4 0 1 0 0 0 2 0 1 0 1 0 0 0 0 0 0 0 0 0 0 0 0 0 9 0

Travel Agents
Other/Unknown Travel Agents 0 0 0 0 0 0 6 0 1 1 1 0 0 0 0 0 0 0 0 0 0 0 0 0 8 1
Travel Agents 0 0 0 0 0 0 6 0 1 1 1 0 0 0 0 0 0 0 0 0 0 0 0 0 8 1

Total Special Fulfillment Requests: 11 0 7 429 49 0 60 2 510 350 107 6,263 7 475 3 0 4 0 0 0 1 0 27 0 786 7,519

Grand Total: 464 3,949 545 1,075 457 651 1,149 918 1,812 1,612 3,439 7,600 2,260 2484 3,643 0 905 0 2,994 0 776 0 728 0 19,168 18,287

Interactive Text Chat 4 14 6 18 3 10 5 0 2 46 5 41 0 34 6 0 3 0 2 0 5 0 10 0 51 163
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